Help  Wanted  .  .  and  received 


SCENE:  Research  Division  of  the 
American  Can  Company,  Maywood, 
Illinois. 

TIME:  Today,  tomorrow,  everyday. 
The  telephone  rings — an  urgent  long 

distance  call.  A  Wisconsin  _ 

canner  needs  immediate  help  Number 

with  his  pack.  How  quickly  The  star 

can  we  get  a  Research  man  icon Cat 

^  which  tl 

to  his  plant?  “He’ll  be  there  I  — is  a  St 

sure  at  eleven  o’clock  to- 


Number  6  of  a  Series 


morrow.  packing 

Telegram  from  a  customer  canned  j 

^  ^  aavertisei 

out  in  Iowa.  Something  he’s  regular 

doing— he’s  not  sure  what  magazim 

— is  hurting  his  pack  of  corn.  1 1  to  read  tl 

“Wire  him  that  a  man  leaves 
here  on  the  eight  o’clock  tonight.’’ 

iff 

Funny  thing,  this  business  of  canning 
foods.  Pack  may  go  smoothly  season 
after  season  —  never  a  cloud  to  darken 
a  clear  blue  sky.  Then  bingo!  —  all  of 
a  sudden,  and  for  no  apparent  reason, 
some  mysterious  hidden  thing  goes 
wrong.  It  may  be  a  change  in  the  water 


The  story  of  the  Amer¬ 
ican  Can  Company — of 
which  this  is  Chapter  6 
—  is  a  story  which  will 
be  interesting  to  every¬ 
one  connected  with  the 
packing  of  quality 
canned  foods.  These 
advertisements  are  a 
regular  feature  of  this 
magazine.  It  will  be 
well  worth  your  while 
to  read  them. 


used  for  brine — it  may  be  a  matter  of 
cooling,  or  temperatures — it  may  spring 
from  any  of  a  dozen  different  sources — but 
when  old  man  trouble  threatens  your 
pack,  you  want  help  and  you  want  it  fast. 

_  It’s  a  pretty  comforting 

a  Series  sort  of  tiling  to  know  where 
heAmer-  that  help  Can  be  found — to 
pany—of  know  that  it’s  prompt  as  a 

Mapter  6 

hich  will  snap  of  your  fingers — that 
to  every-  accuratc  and  complete. 

I  With  the 

quality  You  may  not  need  it  today 
s.  These  . — may  not  need  it  to¬ 

re  of  this  morrow.  But  when  and  if 
'  ^  the  time  does  come  that  you 

w^ant  the  most  expert  help, 
you’ll  thank  your  stars  you 
had  the  vision  to  buy  your  cans  from 
Canco  —  that,  by  choosing  shrewdly, 
you  made  your  dollars  buy  far  more 
than  perfect  cans. 

The  Research  Division  is  a  branch  of 
your  business — and  we  hope  you’ll 
think  of  it  that  way.  And  it’s  a  branch 
we  want  you  to  feel  free  to  use  whether 
your  problems  be  large  or  small. 
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excel  Our  Latels 

irvTDesi^^i^  ^  arctKelii^dvesf^Staivdard 
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Ask  for  our  Superior  Line  for  your  Fancy  Grade. 
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THE  CANNING  TRADE 


AVARS 
Latest  Model 
New  Perfection 
PEA  and  BEAN 
FILLER 


Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 


Hopper  revolves  slowly  in  op 
posite  direction  from  the  way  fill¬ 
ing  pockets  revolve  insuring  ab¬ 
solute  uniform  fill. 


No  Can  No  Fill  attachment  that 
works  perfectly. 


Fills  all  grades,  even  small  sticky 
peas  without  any  variation  in 
the  fill. 


For  WHOLE  GRAIN  CORN  and 
HOMINY  as  well  as  Beans. 


WHAT  USERS  SAY 


ytmissi 

«  PACKERS  OF  HIGH  GRADE  “ 

FRUITS  AND  VEGETABLES  IN  GLASS  AND  TIN 


Manufacturers  of 

Pea  and  Bean  Fillers 
Tomato  Trimmer,  Corer 
and  Scalder 
Tomato  Washer 
Hot  Water  Exhauster 
Cooker 

Rotary  Syrupers 
Corn  and  Milk  Shaker 
Liquid  Plunger  Fillers 
Beet  Topper 
Beet  Grader 
Beet  Splitter 
Beet  Ouarterer 
Beet  Sheer 
Process  Clock 
Can  Sterilizer 
Can  Cleaner 
Angle  Hanger 
Friction  Clutch 


RUSHVILLE.N.Y.  July  13,  1928 

Ayars  Uachlne  Company, 

Salem,  N.  J. 

Friend  Ayars: 

Just  a  line  to  let  you  know  that  the  new  Combination 
#1  and  #2  Pea  Filler  purchased  from  you  at  Chicago  is  ICX)^ 
perfect  and  really  find  it  a  pleasure  to  use  this  machine. 

We  have  not  had  the  slightest  trouble  either  with  #1  or  #2e 
and  find  the  HO  CAN  NO  PEA  arrangement  to  be  very  satisfactory, 

Very  truly  yours, 

AEP:ES  winters  &  POWELL  CAHNINO  CO.  INC. 


AYARS  MACHINE  COMPANY 
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Real  Arti^  make  our  label  designs.  Arti^ic 
labels  that  ^and  out  on  the  shelves  please  the 
dealers  and  help  sales.  Let  us  show  you  what  we  mean  by  arti^ic  labels. 
“U.  S.”  Labels  speed  up  production  because  they  work  right  on  auto¬ 
matic  labelers.  brand  names 

It  is  unsafe  to  adopt  a  new  brand  without  first  making  a  thorough  investigation  to  ascertain  whether  or  not  the 
name  is  already  in  use. 

We  maintain  at  our  Cincinnati  factory  a  Bureau  of  Trade  Marks  where  information  regarding  brand  names — 
both  registered  and  unregistered — may  be  had  without  charge. 

The  United  States  Printing  &  Lithograph  Ca 

CINCINNATI  BROOKLYN  BALTIMORE 

55  Beech  St.  98  N.  3rd  St.  439  Cross  St. 

€€L€R  PRINTINC  ffEADVUARTERS 
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Landreth  Gaurden  Seeds 


Spot  or  1929  Crop  Seeds 
WE  OFFER 


Peas 

Okra 

Cabbage 

Cucumber 

Corn 

Tomato 

Spinach 

Snap  Beans 

Beet 

Squash 

Pumpkin 

Cauliflower 

or  Any  Other  Varieties  You  May  Want 
FUTURE  OR  1930  CROP  SEEDS 

When  ready  to  place  your  Contract  order  for  delivery  after 
1930  crop  is  harvested,  write  us  for  prices. 

If  we  had  not  grown  good  seeds,  given  fair  prices,  fair  service 
arul  careful  attention  to  business,  we  would  not  be  the  oldest 
Seed  House  in  America,  as  this  is  our  1 43th  year  in  the  business. 

BUSINESS  ESTABUSHED  1784 
145  years  in  the  Seed  Business 

D.  LANDRETH  SEED  COMPANY  BRISTOL.  PENNSYLVANIA 
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1928  Model  Viner 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 


Patented  March  15,  I92S 

(REEVES  Transiuissiidi) 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 


Green  Bean  Graders 
Green  Bean  Cleaners 
Conveyors 


A.  K.  ROBINS  &  COMPANY,  INC. 
Baltimore,  Md. 


MANUFACTURERS  OF  ^  o  i. 

Green  rea  Vtners 

Can  Markers  Green  Pea  Feeders 

Lift  Trucks  Green  Bean  Snippers 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  CO.  BROWN  BOGGS  FOUNDRY  &  MCH.  CO.,  Ltd. 

Ogden,  Utah  Hamilton,  Ontario 


Economy  of  Operation 

is  a  necessity  in  successful  canning. 

Why  use  labor  to  do  what  can  be  done  by  machinery? 
The  use  of  the  MONITOR  All  Metal  Elevator  is  reducing 
^  the  cost  of  handling  in  many  canning  plants  to  day.  Ar- 

ranged  to  automatically  take  the  stock  from  one  machine  to 
production  is  materially  reduced. 
Investigate  this 

HUNTLEY  MFC.  CO. 

P.  O.  Drawer  25  BROCTON,  N.  Y. 

(Formerly  at  SILVER  CREEK,  N.  Y.) 


lant 

CO.,  Ltd. 
Ont. 


9  6^-5 


SPECIAL  AGENTS 
A.  K.  Robins  &  Co.,  Inc.,  Balto.,  Md. 
King  Sales  &  Engineering  Co. 

669  Howard  St. 

San  Francisco,  Cal. 

Brown  Boggs  Ltd.,  Hamilton,  Ont. 
Cannon  Supply  Company 
Salt  Lake  City,  Utah 
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“IT’S  BETTER  PACKED  IN  TIN” 


<iAnd 

now 

its 

over 


Symbol  of 
Quality  and  Service 


The  1929  Pack  is  completed. 

What  of  1930? 

Unquestionably,  an  even  more 
determined  emphasis  on  Quality 
will  earn  greater  profits  for  alL 

Continental  is  equipped  as 
never  before  to  do  its  part.  34 
Plants — 25  Sales  Offices — Hun¬ 
dreds  of  Experienced  Represen¬ 
tatives —  Unequalled  Closing 
Machines — Research  and  De¬ 
velopment  Laboratories  .  .  All 
at  your  service  to  help  you  with 
your  problems. 

In  planning  for  1930  .  ;  in¬ 
clude  the  many  advantages  that 
Continental  offers. 


Continental  Can  Companyins 


Executive  Offices:  NEW  YORK ;  100  East  42nd  Su  CHICAGO:  111  West  Washington  St. 

SAN  FRANCISCO:  155  Montgomery  Street 


CHICAGO 

BALTIMORE 

DETROIT 

ALBANY,  GA. 

DALLAS 

CINCINNATI 

OAKLAND 

JERSEY  CITY 

SAN  FRANCISCO 

E.  ST.  LOUIS 

WHEELING 

NEW  ORLEANS 

LOS  ANGELES 

SYRACUSE 

DENVER 

PASSAIC 

ROANOKE 

CLEARING 

NASHVILLE 

SEATTLE 

SAN  JOSE 

BOSTON 

CANONSBURG 

HURLOCK,  MDi 

BEDFORD,  VA. 

KANSAS  CITY,  MO. 


The  Canning  Trade 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Established  1878 


The  Canning  Trade  is  the  only  paper 

Sublished  exclusively  in  the  interest  of 
le  Canned  Food  Packer^  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
first  year. 

Entered  at  Postoffice,  Baltimore,  Md., 
as  second-class  matter. 

TERMS  OP  SUBSCRIPTION 

One  Year  -----  $3.00 

Canada  -----  $4.00 

Foreign . $5.00 

Extra  Copies,  when  on  hand,  each,  .10 

Advertising  Rates 
Upon  application. 


PUBLISHED  EVERY  MONDAY 


THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 

Telephone  Raza  2698 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and .  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 
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National  Canners  Convention  And 
Machinery  Show,  Chicago 

Next  week — ^The  Tri-state  Packers  Association 
held  a  very  interesting  and  valuable  meeting  in 
Philadelphia  this  week,  ending  on  Wednesday 
afternoon,  and  had  we  followed  our  usual  practice  the 
account  of  the  meeting  would  be  in  this  issue,  but  we 
are  going  to  hold  it  for  our  next  issue,  when  it  will  be 
just  as  good,  and  you  will  read  it  with  profit  and  inter¬ 
est.  So  you  have  something  good  ahead  of  you. 

Brush  DEM  clouds  away— Do  you  remember 
the  old  song  they  used  to  sing?  But  maybe  that 
was  back  in  what  to  the  present  generation  seem 
to  be  old  and  despised  days,  possibly  fifteen  years  ago ! 

And  yet  in  a  news  service  report  from  the  Chamber 
of  Commerce  of  the  United  States,  gi'aciously  released 
for  publication  on  December  11th,  we  read: 

The  conference  held  here  in  Washington  last  week, 
under  the  auspices  of  the  National  Chamber,  presented 
an  extraordinary  and  comprehensive  cross-section  of 
American  business.  We  are  all  familiar  with  the  en¬ 
couraging  procedure  of  those  conferences.  The  news¬ 
papers  have  broadcast  to  the  people  of  America  the 
activities  of  the  great  business  leaders  of  the  nation — 


the  Rosenwalds,  the  Farrells,  the  Sloans,  and  scores  of 
others — who  participated,”  and  then  this  statement 
goes  on  to  say — and  get  this — “and  who  are  now  ac¬ 
tively  engaged  in  quieting  any  omnious  sounds  and  in 
dispelling  any  creeping  shadows  of  disturbance  on  the 
business  horizon.” 

Futile — After  every  one  of  these  canners’  con¬ 
ventions  there  is  always  someone  to  ask,  “well, 
what  did  they  do?”  and  he  is  usually  the  sort  of 
individual  who  is  ready  to  answer  his  own  question  with 
an  emphatic  “Nothing.”  To  the  man  out  of  touch  with 
the  work  done  by  these  organizations,  all  those  who 
do  not  interest  themselves  directly  in  and  help  work 
with  the  association,  that  seems  true.  But  that  is  sim¬ 
ply  because  they  do  not  know  and  take  no  trouble  to 
either  find  out  or  think  about  it  seriously.  All  these 
canners’  meetings  are  helpful,  because  they  are  grad¬ 
ually  bringing  the  canners  to  the  point  where  effective 
and  definite  work  will  be  done.  It  is  a  course  of  educa¬ 
tion,  slow  it  is  true,  but  far  from  hopeless. 

The  cause  of  it,  of  course,  is  the  lack  of  backbone  on 
the  part  of  these  Associations  of  every  kind  in  the  han¬ 
dling  of  their  members.  They  make  no  effort  to  en¬ 
force  their  regulations.  By  that  we  mean  that  any 
member  is  free  to  accept  or  reject  any  action  of  his 
Association.  If  an  important  consideration  comes  be¬ 
fore  the  convention  of  his  Association,  it  is  debated 
upon  the  floor,  and  the  decision  is  finally  reached  by  a 
vote.  Most  often  the  vote  is  unanimous,  and  then  the 
members  go  out  and  if  they  feel  like  complying  with 
the  resolution  they  do  so,  and  if  not  they  pay  no  atten¬ 
tion  whatever  and  just  forget  it.  So  long  as  this  is  true, 
how  can  these  Associations  be  effective  ?  This  is  what 
furnishes  the  unfavorable  critic  of  association  move¬ 
ments  with  his  ammunition.  If  these  same  men,  mem¬ 
bers  of  the  canners’  association,  belong  to  lodges  or 
other  organizations  of  the  kind,  they  know  that  they 
must  comply  with  the  letter  of  their  lodge  or  that 
they  will  be  expelled  or  punished.  Why  don’t  they  take 
that  spirit  into  their  business  organizations?  Isn’t 
business  as  important  as  social  or  fraternal  matters? 

We  can  just  feel  the  answer  welling  up  in  the  throats 
of  every  officer  of  every  canners’  association  in  the 


8 


THE  CANNING  TRADE 


December  16,  1929 


country :  “Why,  we  can’t  do  that ;  that  would  drive  out 
all  our  members.’’  It  does  not  drive  the  members  out  of 
the  fraternal  organizations;  on  the  contrary,  it  is  the 
very  thing  that  brings  members  in.  An  organization 
would  not  be  worth  a  hill  of  beans  if  it  did  not  have 
regulations  that  are  enforced. 

The  canned  foods  business  is  old  enough  now,  and 
these  associations  have  been  working  long  enough  to 
begin  to  act  like  men,  and  cease  acting  like  children. 
Business  is  far  more  important  than  social  organiza¬ 
tions,  for  you  would  have  no  social  life  if  you  had  no 
business.  The  old  fear  that  the  Government  would  step 
in  to  stop  you  is  no  longer  there.  If  the  canners’  asso¬ 
ciation  is  formed  to  improve  trading  conditions  within 
the  canning  business,  the  Government  will  help  in  every 
way  to  assist  such  an  association,  and  above  everything 
else  the  Government  would  wish  to  see  the  members 
made  to  comply  or  be  cut  off  from  membership.  Presi¬ 
dent  Hoover  made  that  perfectly  plain  when  he  was 
Secretary  of  Commerce,  and  it  is  only  sensible,  because 
such  association  action  cannot  only  benefit  that  indus¬ 
try  it.self.but  the  consumars  of  the  country  as  well.  And 
when  you  think  about  this  disregard  the  idea  of  price 
control.  There  is  no  need  for  such  features  in  the  as¬ 
sociation  built  to  help  and  advance  any  industry.  What 
the  Government  expects  in  such  an  association  is  that 
its  members  know  best  how  to  run  their  own  business ; 
what  ills  beset  it  and  how  best  to  overcome  them,  and 
how  make  competition  among  its  members  fair.  If 
every  industry  had  close  working  associations  of  that 
kind  our  business  relations  would  be  immensely  better, 
and  better  for  everybody,  the  consumers  as  w'ell  as  the 
members.  And  the  Government  cannot  logically  oppose 
any  such  movement.  It  merely  requires  that  the  pro¬ 
cesses  be  open  and  not  secret,  and  you  can’t  demand 
that  for  other  lines  and  refuse  it  for  your  own. 

The  meetings  of  the  canners’  associations  as  now 
conducted  are  futile.  The  associations  themselves  are 
not  producing  anything  like  what  they  might  very 
easily  do  for  their  members  and  their  industry.  But 
they  are  working  towards  this  effectiveness,  and  the 
time  is  ripe  now  for  the  one  further  step  forward.  And 
when  they  make  that  no  man  could  afford  to  remain 
outside  his  association  and  expect  to  succeed.  If  he  were 
not  in  the  Association,  the  world  would  consider  that  he 
had  been  expelled,  and  he  would  be  shunned.  And  that 
is  as  it  should  be,  because  no  man  has  a  right  to  impose 
upcn  his  fellow  laborers,  letting  them  advance  the  gen¬ 
eral  welfare  of  the  business  in  which  he  is  engaged  and 
out  of  which  he  expects  to  make  a  livelihood,  without 
doing  his  share  in  the  work. 

Many  of  the  things  done  by  the  associations  are  such 
as  common  sense  would  seem  to  dictate  the  wisdom  of 
using  at  once.  For  instance,  take  the  score-card  sys¬ 
tem  for  grading  various  canned  foods.  This  was  worked 
up  by  Mr.  F.  Hall  Wrightson  and  his  committee  in  the 
Tri-States  after  an  immense  amount  of  very  hard  work 
and  research,  and  it  has  been  proved  effective,  because 
the  U.  S.  warehousing  system  uses  it  in  grading  goods 
offered  for  storage,  and  some  of  the  other  canner  asso¬ 
ciations  are  using  it  in  grading  the  goods.  It  is  a  defi¬ 
nite,  certain  means  of  arriving  at  the  real  value  or 
grade  of  the  goods,  and  particular  buyers  welcome  it  as 
solving  a  very  troublesome  question.  Yet  there  are  but 
very  few,  if  any,  canners  within  the  Tri-States,  where 
the  system  was  devised,  who  use  it  at  all.  The  question 
might  be  -put  in  another  manner :  What  was  the  use  of 
going  to  all  the  trouble  and  expense  of  devising  a 


worth-while  and  certain  method  of  grading  canned 
foods  if  the  canners  will  not  use  it  ? 

Of  course,  some  buyers  and  some  canners  would  not 
want  this  sort  of  a  definite,  fixed  measure.  They  pre¬ 
fer  playing  the  game  of  trying  to  bluff  each  other.  But 
that  does  not  answer  for  the  canning  industry,  nor  for 
the  wholesale  industry.  W’hy  haven’t  the  great  mass 
of  canners  and  the  better  class  of  buyers  insisted  upon 
the  use  of  this  system?  As  we  have  said,  common 
sense  would  seem  to  dictate  its  adoption  generally.  And 
there  are  other  matters  which  the  associations  have 
done,  and  which  the  canners  do  not  or  will  not  use. 

And  yet  we  are  not  discouraged.  We  believe  the  in¬ 
dustry  is  working  surely  and  steadily  towards  these 
better  means  of  trading  and  the  better  means  of  con¬ 
ducting  the  great  and  growing  canned  foods  industry. 

ORE  ADVICE  FOR  CANNERS’  CONVENTIONS 
— We  take  this  from  snappy  “Spinal  Colyums”; 

Is  the  Turtle  an  Insect  or  a  Vegetable? 

While  the  cook  and  his  assistant  were  arguing 
whether  the  turtle  was  an  insect  or  a  vegetable  the 
turtle  turned  the  comer  of  Fulton  street  and 
headed  for  the  harbor.  So  they  had  no  turtle  soup. 

We  nearly  never  had  a  United  States  of  Amer¬ 
ica,  because  the  Constitutional  Congressmen 
wanted  to  settle  all  the  little  questions  in  the  uni¬ 
verse  before  they  tackled  the  big  ones,  and  they  got 
to  fighting  over  the  little  ones,  so  that  the  big  ones, 
such  as  the  Constitution  of  the  United  States,  al¬ 
most  ducked  around  Fulton  street.  Only  by  the 
good  humor  and  funny  stories  of  Benjamin  Frank¬ 
lin  was  the  gang  held  together  to  save  “the  turtle.” 

This  insect-vegetable  tail  begins  wagging  the 
turtle  in  every  group  of  men  meeting  for  an  im¬ 
portant  purpose.  It  Others  as  much  the  individual 
trying  to  think  out  his  own  problem. 

When  you  make  up  your  large  mind  that  a  cer¬ 
tain  source  of  action  is  called  for,  better  issue  a 
threat  of  death  to  the  buzzard  who  would  tear  it  to 
pieces,  and  offer  a  prize  to  those  who  will  help  you 
put  it  through. 

When  you  decide  to  advertise  and  some  intellec¬ 
tual  giant  says,  “Omigod  what’ll  we  do  about 
stamps  ?”  dash  his  brains  out  on  the  concrete  floor. 
When  Faithful  John  says,  “You’re  right ;  we’ll  ad¬ 
vertise;  as  to  mailing  list,  stamps,  and  all  the  de¬ 
tails,  leave  them  to  me,  Mr.  Cook” — turn  to  him 
and  say,  “John,  you’ve  a  brain;  when  I  die  the 
plant’s  yours.” 

CONVEN'nON  DATES 

Dec.  17,  1929 — Pennsylvania  Canners,  annual.  Hotel 
Yorktowne,  York,  Pa. 

Dec.  17,  1929 — Michigan  Canners,  annual,  Pantlind  Ho¬ 
tel,  Grand  Rapids,  Mich. 

January  6,  7  and  8,  1930  —  Northwestern  Canners, 
Annual,  Hotel  New  Washington,  Seattle,  Wash. 

Jan.  9-10,  1930 — Ozark  Canners,  annual.  Hotel  Colo¬ 
nial,  Springfield,  Mo. 

Jan.  20-24,  1930 — National  Canners,  National  Food 
Brokers,  Canning  Machinery  and  Supplies,  includ¬ 
ing  Exhibit.  Hotel  Stevens,  Chicago. 
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Pardon  The  Interruption/ 

SINCERE  apologies  are  made  for  this  interruption  to  the  giving  of  facts  and  figures  establishing 
^  Tuc  Husker’s  place  in  the  elevation  of  standards  and  reduction  of  costs;  but  it  is  believed 
that  the  thinking  canners  of  today  want  straight-from-the-shoulder,  honest,  statements  of  the  whole 
truth. 

Several  days  ago.  The  United  Company  was  sued  for  alleged  infringement  of  Patent  No.  1281081 
on  Corn  Husking  Machine,  issued  to  Wm.  H.  Sells  on  Oct.  8,  1918. 

In  passing,  may  Tuc  Husker  pay  tribute  to  another  pioneer  of  another  day.  It  respects  and 
honors  the  late  Wm.  H.  Sells.  His  was  not  the  spirit  to  “wipe  his  competitors  from  the  face  of 
the  earth”.  He,  too,  knew  from  experience,  the  long  years  required,  the  great  sacrifices  entailed, 
and  the  obstacles  encountered  in  blcizing  a  trail  of  progress. 

Patent  litigation  is  not  unknown  to  Tuc.  Many  thousands  of  dollars  were  spent  in  a  five-year 
unsuccessful  effort,  from  1920  to  1924  inclusive,  to  prevent  the  basic,  underlying  Patents  of  Tuc 
Husker  from  being  issued  to  the  real  inventors.  But  all  arguments  against  their  issuance  were 
swept  aside  by  the  United  States  Patent  Office,and  by  all  the  Appellate  Tribunals;  and  though  the 
above  Sells  Patent  was  freshly  on  the  Public  Records  at  the  time  and  the  entrance  of  Tuc  into  the 
field  naturally  tended  to  actuate  a  special  scrutiny  of  the  then  prevailing  patented  art,  and  parti¬ 
cularly  of  the  newest  patents,  yet  every  single  one  of  the  almost  two  hundred-broad  basic  claims 
were  awarded  to  the  true  inventors  of  Tuc  Husker.  Now,  over  eleven  years  after  its  issuance, 
this  conflict  of  rights  is  alleged. 

Able  counsel  have  advised  it  unnecessary  to  anticipate  in  any  way  the  possibility  of  a  decision 
adverse  to  Tuc.  Canners  are  assured  that  no  parts  will  be  removed  from  or  altered  in  Tuc 
Husker,  and  be  called  “improvements”.  In  fact,  it  would  be  diflicult  to  decide  what  part  to  so 
remove  or  alter  as  a  possible  infringement  of  the  rather  limited  claims  of  this  particular  Sells 
Patent,  in  view  of  the  marked  difference  of  all  underlying  principles  of  Tuc  Husker.  Needless  to 
say,  all  Tuc  users  will  be  saved  from  any  possible  vexation  or  expense  as  a  result  of  Patent  litig¬ 
ation  concerning  Tuc  machines. 

But  there  is  a  trial  of  Husker  inventions  in  which  the  Industry  is  vitally  interested.  The  Cutter 
Feed,  permitting  in  1929  a  capacity  of  154  ears  per  minute  for  ten  minutes,  of  98  ears 
per  minute  for  fifty  hours,  of  250  tons  per  machine  in  a  short  Illinois  season,  of  well  over 
6000  tons  of  four  varieties  of  corn  with  25  machines  in  the  same  short  season — this  is  to  be 
compared  with  the  pocket  feed;  the  stimulating  influences  and  the  accuracy,  constancy  and 
fidelity  of  the  unimaginative  Electrical  Counter  are  to  be  compared  with  feeder-indifference 
and  guesswork;  scientific  accuracy  in  debutting  vs.  hit  and  miss;  indestructable  husking 
tumblers,  without  timed  mechanism  and  always  accessible  vs.  the  other  kind, —  these  are  just  a 
few  of  many  husker  matters  of  vital  concern  to  Corn  Canners  in  the  solution  of  their  biggest  econ¬ 
omic  problem. 


Again,— pardon  the  interruption. 


HUSKER 


THE  UNITED  COMPANY 

CONTINENTAL  TRUST  BUILDING 

BALTIMORE,  MD. 

Built  and  Serviced  by  Fay  &  Scott. 
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Better  Profits 

A  department  devoted  to  the  consideroLtion  and  discussion  of  sales  questions  of 
every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned  foods; 
therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales  depends  your 
profits.  Improvement  in  selling  methods  must  result  in  better  profits. 

Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will  be  kept  hidden. 
QUESTIONS  INVITED,  AND  YOUR  OPINIONS  WELCOMED. 


A  leading  Iowa  canner  asked  the  other  day: 

“What  particulars  should  I  consider  especially  when  ap¬ 
pointing  new  brokers  while  opening  up  territory  where  I 
have  not  been  doing  business?” 

There  are  at  least  five  important  considerations  to 
be  looked  carefully  into  before  such  an  appointment  is 
made. 

1.  Ascertain  all  lines  handled  by  the  one  you  are 
thinking  of  appointing. 

2.  Be  sure  that  the  number  of  lines  handled  are  not 
sufficient  to  take  up  all  profitable  time  in  the  brokerage 
office. 

3.  Do  not  appoint  the  first  broker  who  asks  for  your 
account  nor  the  first  one  who  is  recommended  to  you. 

4.  Do  not  appoint  a  broker  who  attempts  to  cover  too 
much  territory  for  you. 

5.  Do  not  ask  several  brokers  at  one  time  if  they  will 
be  interested  in  representing  you. 

Let’s  discuss  these  points  singly. 

First,  learn  all  lines  handled  by  your  prospective  ap¬ 
pointee.  If  the  broker  you  are  considering  is  a  “one 
Vne  broker,”  if  he  handles  one  large  amount  principally 
an'l  deri''’^es  a  splendid  income  from  it,  you  are  almost 
as  badly  off  if  you  appoint  him  as  you  would  be  if  he 
carried  twenty  lines  and  gave  little  attention  to  any. 
When  a  broker’s  bread  and  butter  account  calls  for 
action  it  will  get  it,  notwithstanding  any  promises  that 
may  have  been  made  to  you. 

If  your  intended  broker  is  essentially  a  specialty 
broker,  if  he  has  been  accustomed  for  some  time  to  sell 
only  specialties  which  are  usually  supported  by  sales 
work  at  the  expense  of  principal  and  advertising  sched¬ 
ules  as  well,  you  are  going  to  have  a  hard  time  persuad¬ 
ing  him  to  get  out  and  hustle  on  your  account  without 
support  of  the  sort  to  which  he  has  been  accustomed. 

Second,  if  a  broker  has  too  many  lines,  he  loves  not 
one  but  all,  and  will  give  just  the  attention  to  yours 
which  he  has  been  giving  to  all.  You  are  going  to  get 
results  from  your  appointment  in  just  the  degree  your 
broker  thinks  of  your  account,  works  it  and  talks  it. 

Not  many  successful  preachers  give  up  reading  the 
Bible  when  they  have  arrived  at  the  dignity  of  a  charge 
and  pulpit.  They  continue  reading  the  Bible  each  day 
and  many  times  a  day  as  long  as  they  are  in  the  min¬ 
istry.  Yet  how  many  brokers  are  attempting  in  a  half¬ 
hearted  manner  to  represent  principals  whose  product 
they  have  never  used  or  even  sampled  after  the  account 
was  placed  in  their  hands  for  the  first  time. 

Sometimes  a  broker  starting  in  business  is  forced  to 
handle  a  number  of  accounts  in  the  beginning  as  a  mat¬ 
ter  of  rent,  small  salary  and  living  expenses.  If  they 
are  worth  while  you  will  see  them  quickly  cutting  down 
accounts  after  they  are  on  their  financial  feet.  Look 


out  for  the  broker  who  welcomes  your  account  with 
open  arms  and  turns  it  loose  with  twenty  others  to  sink 
or  swim  by  its  own  merit  alone. 

Third,  do  not  let  the  first  broker  who  asks  for  your 
account  have  it.  At  least,  not  until  you  have  satisfied 
yourself  he  is  the  man  for  the  job  you  have  in  mind. 
And  do  not  give  it  to  the  first  broker  who  is  recom¬ 
mended  to  you.  There  is  a  feeling  of  helpfulness  among 
brokers,  good  and  bad,  that  prompts  many  to  pass  along 
a  good  word  for  a  friend  or  acquaintance,  even  though 
the  informant  is  but  little  qualified  to  judge  as  to  the 
merits  his  friends  may  have  for  representing  you. 

Let  your  appointment  be  guided  by  your  personal  re¬ 
actions  to  the  applicant.  Guide  yourself  in  these  by  the 
knowledge  you  can  secure  about  the  applicant  from  cus¬ 
tomers,  banks,  newspapers  and  competitors.  Or  at 
least  associates  in  the  same  field. 

If  you  visit  the  market  in  person  before  the  appoint¬ 
ment  is  made,  or  if  the  broker  to  be  sees  you  in  your 
office,  do  not  be  in  a  hurry  to  make  the  appointment, 
even  though  you  are  satisfied  it  is  the  thino-  to  do. 

Gather  all  facts  possible,  express  yourself  as  being 
favorably  impressed  with  the  company  who  wants  your 
account,  if  you  wish,  but  suggest  you  will  let  the  mat¬ 
ter  rest  for  a  few  days.  Then  a  few  days  later,  if  you 
still  think  as  much  of  the  outfit  which  wants  your  ac¬ 
count  as  you  did  as  soon  as  your  investigations  were 
completed,  write  and  confirm  the  appointment. 

Fourth,  do  not  knowingly  appoint  a  broker  who 
covers  several  states  or  some  such  impossible  area. 

Remember  the  story  of  the  Irishman,  who,  in  the  old 
B.  V.  D.  days  (before  Volstead  days)  said:  “I  can  lick 
any  man  in  this  car.”  No  one  said  anything.  He  said, 
“I  can  lick  any  man  in  New  York  city.”  Nobody  spoke. 
He  went  on,  “I  can  lick  any  man  east  of  the  Missis¬ 
sippi.”  Somebody  pasted  a  good  sock  on  his  jaw.  When 
he  came  to  a  sympathetic  bystander  asked  him, 
“What’s  the  matter.”  He  rubbed  his  jaw  and  said: 
“Nothing.  I  just  tried  to  cover  too  d — n  much  terri¬ 
tory.” 

A  good  little  man  at  home  as  a  broker,  seeing  his 
trade  every  day  if  need  be,  is  a  lot  better  broker  than 
the  usually  hired  representative  a  big  brokerage  house 
sends  out  to  cover  the  trade  for  them.  Local  pride  is  a 
big  factor  in  landing  business.  The  small  man  as  a  rule 
needs  the  money  brokerage  earned  from  your  account 
will  mean  to  him.  The  big  house  is  too  often  prompted 
too  much  by  desire  to  remain  big  and  grow  bigger  when 
soliciting  a  packer  for  their  account. 

Fifth,  do  not  broadcast  in  a  market  the  fact  you  are 
willing  to  give  your  account  to  any  one  of  several  appli¬ 
cants  or  to  any  one  who  wants  it.  It  will  appear  cheap 
to  the  worthwhile  broker,  and  will  mean  but  little  to  the 
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JUST  FOLKS  TO  THE 
CANNING  TRADE" 


WHETHEIR  you  visit  our  factories,  or  our  representa* 
tives  visit  you,  there  are  no  formalities.  When  the 
train  pulls  away  there  is  a  friendliness  that  remains 
behind.  Heeldn  executives  and  Heekin  representatives 
have  been  ‘*just  folks”  to  the  canning  trade  for  many 
years,  building  steadily  a  reputation  for  personal  service 
that  has  made  as  many  friends  for  us  as  has  the  quality 
of  our  cans.  Heekin  factories  are  open  for  your  inspec¬ 
tion  . . .  for  you  to  see  how  Heekin  Cans  are  made. 


The  future  of  the  canner  has  never  been  so  promising. 
Each  succeeding  year  brings  a  tremendous  increase  in  the 
consumption  of  canned  foods.  Our  interest  is  not  con¬ 
fined  to  business  of  today  ...  or  tomorrow  . . .  but  to  the 
constant  improvement  of  Heekin  quality  and  service  for 
the  profitable  years  that  are  ahead  of  us.  If  we  can  be 
of  service  to  you  in  solving  any  of  your  problems,  the  door 
is  wide  open.  Write  us.  Or,  better  still,  come  in  and  talk 
it  over. 


Heekin  Cans 

THE  HEEKIN  CAN  COMPANY,  CINCINNATI,0. 
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man  who  accepts  it  after  several  have  had  the  oppor-  ing  along  different  sales  lines  than  were  followed  by 
tunity  for  talcing  it.  the  leaders,  felt  a  splendid  opportunity  had  been  given 

In  addition  to  the  foregoing  particulars,  there  is  one  them  for  the  acquisition  of  big  and  successful  brokers, 
other  in  which  you  must  guard  yourself  and  your  com-  The  brokers  were  appointed  and  the  packers  found 
pany.  themselves  in  many  instances  being  called  upon  to  mer- 

Go  slowly  in  appointing  for  the  handling  of  your  ac-  chandise  their  output  in  a  manner  identical  with  that 
count  the  broker  who  has  just  lost  a  similar  one  and  of  the  bigger  manufacturers. 

who  is  apparently  anxious  for  another  in  order  to  “get  When  this  could  not  be  done,  the  brokers  accustomed 
even.”  to  doing  big  things  in  a  big  way  lost  interest  in  their 

Pique  is  a  driving  motive,  but  those  actuated  by  it  new  connections, 
are  most  often  apt  to  be  blinded  to  many  practical  con-  Look  carefully  into  the  matters  I  have  presented 
siderations.  here,  sell  your  new  broker  on  yourself,  your  company 

Worst  still,  if  the  account  lost  has  been  an  old  or  and  your  product,  and  then  help  him  all  you  can. 
profitable  one,  yours  is  apt  to  suffer  by  comparison.  For  Remember  that  a  brokerage  organization  is  no 
instance,  many  brokers  a  few  years  ago  lost  cereal  ac-  stronger  than  the  weakest  broker  in  it.  As  your  brok- 
counts,  and  big  ones.  Smaller  packers  of  cereals,  work-  ers  grow,  so  will  your  sales. 


National  Kraut  Packers  Association  Meeting 

Toledo,  Ohio,  December  2,  1929 


The  meeting  was  called  to  order  by  President  Bab¬ 
cock.  Roll-call  revealed  the  largest  attendance  for 
some  time.  Business  transacted  was  as  follows : 

Tariff  on  Kraut — Chairman  Martin  Meeter,  Illinois, 
read  a  recent  letter  from  S.  D.  Fess,  of  Ohio,  stating  he 
had  introduced  an  amendment  in  the  Senate  for  in¬ 
creased  duty  on  kraut,  and  that  he  believed  it  would  be 
allowed  when  the  proper  time  came. 

Agricultural  Research  on  Kraut — Prof.  H.  D.  Brown, 
Department  Horticulture,  Ohio  State  University,  in  his 
address  outlined  their  plans  to  carry  on  fertilizer  tests 
at  Columbus  this  year  on  canners’  vegetable  crops,  and 
stated  they  would  be  glad  to  carry  on  specific  tests  on 
cabbage  for  Ohio  kraut  packers  if  they  desired  to  create 
a  fellowship.  This  work  done  in  Ohio  would  be  educa¬ 
tional  to  all  the  kraut  packers  in  other  states,  although 
conditions,  soils,  etc.,  would  not  likely  be  the  same,  and 
results  in  Ohio  might  not  at  all  times  be  applicable  to 
other  sections.  He  suggested  it  would  probably  be  bet¬ 
ter  to  confine  such  work  to  each  state.  After  discus¬ 
sion  the  members  from  Ohio  agreed  to  arrange  this 
fellowship,  prorating  the  expense  among  the  Ohio 
group.  New  York  and  Wisconsin  groups  reported  they 
would  try  and  arrange  such  fellowships  in  their  states, 
and  have  the  professors  of  New  York,  Wisconsin  and 
Ohio  universities  plan  their  work  together  and  compare 
results. 

Further  Research  on  Commercial  or  Canned  Kraut — 
Reiwrts  show  that  Chairman  W.  I.  Berg,  Wisconsin, 
has  completed  arrangements  for  another  fellowship 
with  a  noted  state  university.  A  report  was  read  from 
the  university  stating  that  the  final  results  of  vitamin 
research  on  raw  kraut  would  perhaps  be  printed  soon , 
by  the  U.  S.  Department  of  Agriculture  and  copies 
might  be  had  from  the  Superintendent  of  Documents, 
Washington,  D.  C. 

Research  on  Fermentation  of  Kraut — The  question 
of  creating  a  fellowship  with  a  noted  university  for  re¬ 
search  on  fermentation  of  kraut  was  discussed.  Fur¬ 
ther  information  is  to  be  obtained  for  future  action. 


Uniform  Growers’  Contracts — Chairman  Walter 
Schroder,  Wisconsin,  read  two  contracts  drawn  by  his 
committee,  which  were  tentatively  adopted.  The  com¬ 
mittee  was  continued  and  copies  of  the  tentative  con¬ 
tracts  will  be  sent  to  each  member  for  suggestions  in  a 
few  days. 

Bulk  Kraut  Price  Differential — Chairman  Lon  Flan¬ 
igan,  New  York,  filed  a  tentative  report.  His  committee 
was  continued.  A  copy  of  the  report  will  be  mailed  to 
members  for  suggestions  in  a  few  days. 

Uniform  Canned  and  Bulk  Sales  Contracts — Chair¬ 
man  W.  H.  Erdrich,  Ohio,  reported  his  committee  was 
not  ready  to  report,  and  the  committee  was  continued 
and  instructed  to  report  at  our  Chicago  meeting  in  Jan¬ 
uary. 

Traffic — A  letter  was  read  from  Traffic  Counsel  L.  E. 
Whitney  showing  that  a  lower  rate  from  Pacific  Coast 
territory  is  proposed  by  railroads  on  various  products 
to  compete  with  the  Panama  or  water  rates.  His  reply 
was  referred  to  the  chairman  of  the  Traffic  Committee 
for  reply. 

Research  on  Kraut  Juice — A  report  from  Dr.  Rice’s 
research  on  kraut  juice  revealed  very  favorable  result  - 
being  obtained  in  the  progress  of  the  work.  Two  ar¬ 
ticles  on  the  results  will  soon  appear  in  Medical  and 
Nurse  Mediums.  Arrangements  have  been  made  for 
copies. 

Advertising  in  Souvenir  Programs — The  question  of 
individual  members  taking  advertising  in  souvenir  pro¬ 
grams  was  discussed,  and  it  was  pointed  out  that  a  real 
message  could  not  be  incorporated,  as  the  space  usually 
taken  was  too  small ;  therefore,  a  motion,  duly  seconded, 
that  all  future  solicitation  received  by  members  for 
space  in  all  souvenir  program  books  be  referred  to  the 
Association,  and  that  the  Association  should  take  space 
in  such  periodicals  it  deems  advisable,  subscribing  to 
such  size  space  as  to  permit  carrying  a  complete  mes¬ 
sage  to  that  particular  trade  or  society,  sponsoring  the 
program,  was  unanimously  adopted. 
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Memorial  Dr.  Edwin  LeFevre — Inasmuch  as  Divine 
Providence  has  removed  from  our  midst  by  death  one 
of  our  best  friends,  Edwin  LeFevre,  of  Washington,  D. 
C., 

Be  it  Resolved,  That  we  members  and  friends  of  the 
National  Kraut  Packers  Association  now  assembled  at 
Toledo,  Ohio,  express  our  sincere  sorrow  in  the  passing 
of  Dr.  LeFevre,  w^ho  was  not  only  a  friend  of  our  As¬ 
sociation,  but  one  of  our  greatest  benefactors.  He  will 
be  greatly  missed.  The  Secretary  is  instructed  to  send 
a  copy  of  this  resolution  to  the  Department  of  Agricul¬ 
ture  and  the  family. 

Advertising  Campaign — The  committee  met  and  ar¬ 
ranged  a  future  advertising  schedule  for  January,  Feb¬ 
ruary,  March  and  April.  The  Secretary  gave  a  report 
of  the  fine  results  of  the  fall  adverising  campaign  The 
outstanding  feature  was  the  fine  reception  being  ac¬ 
corded  the  advertising  of  kraut  by  great  scientists  in 
the  medical  field,  great  dietitians,  expert  culinarists 
and  all  health  movements,  etc.  It  w'as  shown  that  when 
you  have  a  product  with  the  health  merit  of  kraut,  and 
continue  to  advertise  those  facts,  and  have  the  volun¬ 
tary  aid  of  great  nationally  knowm  scientists  of  the 
present  day,  such  as  Drs.  Wiley,  Hodgen,  C.  A.  L.  Reed, 
ex-President  of  the  American  Medical  Society ;  Herman 
N.  Bundesen,  Chicago;  Shirley  W.  Wayne,  present 
health  commissioner  of  New  York  city;  Prudence 
Pensy,  dietician  Chicago  Herald;  Ellen  Rose  Dickey 
and  hundreds  of  others  pulling  and  boosting  for  kraut, 
it  could  not  help  but  “come  back.” 

It  w^as  a  meeting  full  of  facts  and  business.  Every 
kraut  packer  present  was  very  enthusiastic  about  the 
great  demand  for  kraut  enjoyed  by  the  industry  this 
fall,  which  they  attributed  to  the  advertising  cam¬ 
paign. 


All  members  went  home  very  optimistic  over  condi¬ 
tions  in  their  industry  and  well  satisfied  with  the  re¬ 
sults  of  researches  and  other  movements  the  Associa¬ 
tion  is  fostering. 

TRADE-MARKS 


Following  are  trade-mark  applications  for  canned  foods  and 
fresh  and  dried  fruits  and  vegetables  pending  in  the  U.  S.  Patent 
Office,  which  have  been  passed  for  publication  and  are  in  line 
for  early  registration,  unless  opposition  is  filed  promptly. 

For  further  information,  address  Mason,  Fenwick  &  Lawrence, 
Patent  and  Ti*ade-Mark  Lawyers,  600  F  Street  N.  W.,  Washing¬ 
ton,  D.  C. 

As  an  additional  service  to  its  readers.  The  Canning  Trade 
offers  an  advanced  search  free  of  charge  on  any  mark  they  may 
contemplate  adopting  or  registering. 

Kingan’s,  Kingan  &  Co.,  Inc.,  Indianapolis,  Ind.,  can¬ 
ned  meats,  cooked  meats  and  meats  packed  in  glass  jars 
and  dressed  poultry.  Use  claimed  since  August,  1914. 

Bakers’  Wednesday  Special,  Sun-Maid  Raisin  Grow¬ 
ers  of  California,  Fresno,  Cal.,  canned  fruits.  Use 
claimed  since  March  28,  1929. 

Bonny  Hill,  Holly  Hill  Fruit  Products,  Inc.,  Daven¬ 
port,  Fla.,  fresh  citrus  fruits.  Use  claimed  since  Oc¬ 
tober  1,  1928. 

Golden  Hill,  Holly  HUl  Fruit  Products,  Inc.,  Daven¬ 
port,  Fla.,  fresh  citrus  fruits.  Use  claimed  since  Octo¬ 
ber  1,  1928. 

Tomato  Crush,  Kemp  Brothers  Packing  Co.,  Frank- 
port,  Ind.,  bottled  and  canned  tomato  juice  used  as  a 
food.  Use  claimed  since  June  24,  1929. 

Perky  Peggy,  Sidney  A.  Sexton,  Exeter,  Calif.,  fresh 
grapes.  Use  claimed  since  April  22,  1929. 

Old  Pal,  Chas.  E.  Roberts,  doing  business  as  C.  M. 
Roberts  Co.,  Baltimore,  Md.,  canned  fruits  and  vege¬ 
tables.  Use  claimed  since  September  1,  1921. 


“Blood  TeUs” 


PEA  BREEDING  GROUNDS  IDAHO 


Rogers  Bros.  Seed  Co. 

BREEDERS  &  GROWERS 

CHICAGO  ILL. 

PEAS-BEANS-SWEET  CORN 
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Two 
of  Our 


New  Machines 
For  1930 


Berlin  Chapman 


Split  Load  Pea  Regrader 

Berlin  Chapman  Split  Load  Regracler  splits  the  load  and  then  regrades  the 
split.  Heretofore  Split  Load  Regraders  have  merely  split  the  load  and 
have  not  regraded  the  larger  sizes  for  the  smaller  sizes.  By  this  system 
there  is  an  enormous  saving  in  the  small  sizes. 


COLOSSUS  PEA  GRADER 


Engineering  Service 

Berlin  Chapman  Engineers  have  probably  laid  out  more  pea  plants  than 
any  other  set  of  engineers  in  the  United  States,  in  the  last  8  years.  They 
are  at  your  service  as  well  as  the  Berlin  Chapman  equipment  of  which 
there  is  a  machine  for  every  operation  in  a  pea  plant  as  well  as  in  most 
other  canning  plants. 


BERUN  CHAPMAN  CO.,  Balin.  Wii. 

BERilMrHAPMAM  msmsmxisi 

'canning\# 


WCANNING^  MACHINEKY 

Single  Unit  or  Ji  Complete  Canning  Plant’ 
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Lana,  Hawaiian  Canneries  Company,  Ltd.,  Kapan, 
Kauai,  Territory  of  Hawaii,  canned,  sliced  and  crushed 
pineapple  and  pineapple  juice  used  for  food-flavoring 
purposes.  Use  claimed  since  1915. 

Fontana  Fresca,  Fresca  &  Robertazzi,  New  York,  N. 
Y.,  olive  oil.  Use  claimed  since  1924. 

Dutch  Boy,  C.  S.,  Marston,  Jr.,  doing  busineess  as  C. 

S.  Marston,  Jr.,  Co.,  Los  Angeles,  Calif.,  peanut  butter, 
salted  peanuts.  Use  claimed  since  August  8,  1929. 

Ben-Hur,  Joannes  Corporations,  Los  Angeles,  Calif., 
prepared  mustard.  Use  claimed  since  August  31,  1920. 

Roman  Spear,  John  Castro,  Los  Angeles,  Calif.,  fresh 
deciduous  fruits,  fresh  vegetables.  Use  claimed  since 
August  29, 1929. 

AN  ASSOCIATION  IS  A  UNIVERSITY 

By  Roy  Irons,  Secretary  of  the  National  Kraut  Packers 
Association,  Clyde,  Ohio. 

Intended  to  be  delivered  before  the  Kraut  Section  of 
the  State  Convention  of  the  Wisconsin  Canners  As¬ 
sociation,  Milwaukee,  Wis. 

INTRODUCTORY — The  subject  of  my  remarks  to¬ 
day  is  perhaps  rather  unusual,  and  you  may  wonder 
what  occurred  to  cause  its  selection.  If  you  were 
sitting  behind  the  desk  of  the  secretary  of  any  associa¬ 
tion,  observing  the  consumer  complaints  and  ills  of  the 
industry  as  they  pass  over  that  desk  from  day  to  day, 
you  would  then  understand. 

It  must  be  realized  that  the  National  Association, 
which  I  happen  to  be  secretary  of,  is  in  a  little  different 
position  than  many  other  Associations,  as  it  not  only 
serves  the  industry  it  represents,  but  also  the  public  at 
large. 

Now  in  my  remarks  today  I  do  not  want  anyone  to 
take  offense  at  what  I  may  say,  as  the  evidence  at 
hand,  coming,  as  it  does,  from  the  public,  shows  a  lot 
of  grief  in  the  industry,  which,  I  believe,  you  will  agree, 
could  be  eliminated  if  the  industry  had  more  educa¬ 
tional  research  and  associative  and  co-operative  effort. 

Therefore,  I  will  open  my  remarks  by  asking  the 
question.  Why  have  you  left  your  homes  and  come  to 
this  Association  meeting?  Because  you  are  expecting 
something  new,  something  to  be  said  which  you  can 
take  home  with  you  and  profitably  apply  to  your  busi¬ 
ness.  In  other  words,  you  are  seeking  more  enlighten¬ 
ment,  more  education,  more  knowledge  of  the  difficult 
problems  of  your  business,  as  all  progressive  men 
should,  and  are,  doing. 


What  is  an  Association? — A  state  association  is  noth¬ 
ing  more  or  less  than  a  state  institution  of  learning. 
It  is  a  college  for  the  industry  which  it  serves.  Take 
your  state  association.  It  serves  you  in  all  state  affairs 
in  relation  to  your  business,  especially  in  relation  to 
state  officials,  state  industrial  commission,  inspection, 
etc.  All  problems  arising  in  your  state  affiliated  with 
your  industry  are  presented  to  your  association  for  so¬ 
lution,  and  not  to  you  individually.  Your  association 
takes  part  in  these  problems.  After  they  are  solved 
information  is  broadcasted  to  its  members,  which  is 
educational.  Your  state  association  is  invaluable  to 
you  if  you  will  only  use  it.  Therefore,  I  say,  your  state 
association  is  “a  school  of  learning,”  and  it  should  be 
well  supported. 

Likewise,  the  National  Kraut  Packers  Association  is 
a  national  institution  of  learning.  We  will  term  it  a 
“national  university.”  Its  activities  being  national  in 
scope,  it  is,  and  should  be,  in  a  better  position  to  serve 
its  members  in  a  broader  or  national  way  than  that  of 
a  state  association.  Its  work,  too,  is  along  educational 
lines,  not  only  to  its  members,  but  to  the  consumers  of 
sauerkraut  as  well. 

For  the  enlightenment  of  non-members,  the  associa¬ 
tion  financed  research  to  develop  the  Yellows  Disease 
Resistant  Cabbage  Seed.  It  carried  on  another  research 
which  brought  out  the  health  value  of  sauerkraut. 
There  has  always  been  a  question  of  whether  vitamines 
live  through  fermentation  of  kraut.  Research,  or  a 
study  paid  for  by  the  association,  settled  this  question. 
The  Kraut  Packers  Association  is  now  financing  a  study 
or  research  on  kraut  juice,  the  feeding  of  sauerkraut 
juice  milk  to  infants.  Another  research  is  being  con- 
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QUALITY  SEED  PEAS 

Canners’  Varieties  Exclusively 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 

Canned  Foods  and  Canners*  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


NOW  A 


F.  H.  LANGSENKAMP  COMPANY 


CLEVO  The  Metallic  Coating 
Not  a  Luxury—  A  Real  Necessity 
'Tis  Heat  Acid  and 
Rust  Resisting 

Clevo  Coated  Steel  Pails  in  Stock 

Spra^iie-Sells  Corporation 
Chicago^  III. 


INDIANAPOLIS.  IND. 


The  Jumbo  Fire  Pot  and  Repair  Parts 


PRODUCT 

Will  Heat  Two  Steels  and  a 
Tipping  Copper 


We  can  Furnish 

Capping  Steels,  Tipping  Coppers 
Wire  Solder  and  Flux 

Anderson- Barngrover  AJfg.  Co. 
San  Franciseo,  Calif. 


BROWN  BOOOS  FOTTNDBT  <1 
MACHINE  CO.,  litd. 
Hamilton,  Ont.,  Canada 
Sole  Agents  for  Canada 
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ducted  by  an  Eastern  university  on  kraut  juice.  It  is 
proposed  to  spend  more  money,  especially  to  carry  on 
research  on  agricultural  and  other  problems  of  cabbage 
and  kraut. 

Then  we  want  to  speak  of  one  of  the  greatest  achieve¬ 
ments,  the  aducational  campaign  on  sauerkraut.  The 
National  Kraut  Packers  Association,  acting  as  a  uni¬ 
versity,  is  conducting  this  “school”  to  educate  the  pub¬ 
lic  to  eat  kraut,  and  the  whole  world  are  its  students. 
It  must  be  remembered  what  advertising  we  do  now 
will  not  last  forever,  as  we  have  a  new  lot  of  new  house¬ 
keepers  every  year  w^ho  were  not  interested  in  cooking 
one  year  ago.  Therefore,  we  have  to  tell  them  how  to 
cook  kraut  for  the  new  husband  and  the  new  family. 
Previous  to  this  educational  campaign  where  was 
sauerkraut?  How'  was  it  regarded  by  the  public? 
Wasn’t  it  considered  a  low  barroom  dish?  At  one  time 
didn’t  people  eat  it  with  shame?  Wasn’t  it  at  one  time 
a  joke  of  the  nation.  What  took  the  offensive  odor  out 
of  kraut  ?  What  kraut  packers  looked  upon  their  prod¬ 
uct  as  one  of  the  greatest  health  foods  of  the  nation? 
What  kraut  packer  ever  dreamed  that  his  kraut  would 
reach  the  pinnacle  of  food  fame?  What  firms  were 
doing  anything  to  popularize  it,  or  telling  the  public 
about  it,  thereby  creating  consumer  interest?  Did  any 
individual  kraut  advertising  campaign  put  on  by  any 
individual  firm  give  the  nation  the  surprise  of  its  life 
about  kraut  ?  Just  how  kraut  was  regarded  by  the  con¬ 
sumers  before  they  were  privileged  to  read  the  lessons 
that  were  given  to  them  through  an  educational  cam- 
naign  conducted  by  the  “university,”  the  National 
Kraut  Packers’  Association,  is  well  known.  It  is  also 
known  that  individual  firms  were  not  active  in  creating 
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consumer  interest.  In  summing  this  all  up,  what  are 
the  results?  Some  of  you  present  supported  the  “Na¬ 
tional  University”  (the  Association),  attended  a  few 
classes  (its  meetings),  but  failed  to  attend  classes 
(meetings)  regularly;  rather  lost  interest  in  the  uni¬ 
versity  (Association  work)  and  just  like  a  lot  of  uni¬ 
versity  students,  attending  college,  dropped  out.  Some 
of  you  present  are  still  enrolled,  attending  its  classes 
(the  meetings),  and  are  acquiring  more  knowledge, 
which  is  so  urgently  needed  today  in  the  kraut  business. 
Not  only  has  this  university  of  learning  helped  consu¬ 
mers,  but  it  has  helped  the  morale  of  the  broker,  the 
distributor  and  yourselves. 

Another  matter  that  the  Association  was  consulted 
upon  instead  of  going  into  individual  firms  is  that  of 
definitions  and  grades.  The  Federal  officers  requested 
the  Association  to  appoint  a  committee  to  discuss  defi¬ 
nitions.  A  conference  was  held,  samples  of  kraut  were 
cut,  tentative  definitions  w^ere  written  and  are  under¬ 
going  further  considerations  at  Washington.  It  is  not 
known  how  soon  they  will  report.  The  Association 
adopted  definitions  in  1926,  and  the  language  of  the 
definitions  was  practically  accepted  with  the  changing 
of  a  word  or  two. 

Further  Results  of  the  Association  Activities — All  of 
you  are  giving  more  attention  to  quality.  We  do  not 
receive  the  complaints  on  kraut  w’e  used  to  receive,  but 
at  that  we  are  receiving  far  too  many.  In  view  of  this 
fact,  it  shows  the  kraut  industry  needs  more  education. 
In  other  words,  they  need  to  “go  to  school  oftener.” 

The  majority  of  kraut  packers  today,  through  the  old 
method,  cut  every  head  of  cabbage  that  comes  up  the 
elevator,  big  and  little,  matured  and  unmatured,  pack 


The  Morral  Corn  Cutting  Machine 

None  Better,  Fatter,  or  More  Durable 


Patented 


Manufacturers 
Corn  Husking'  Machines 
Corn  Cutting  Machines 
For  Maine  Style  Corn 
Whole  Grain  Corn  Cutters 
labeling  Machines 
And  other  Machinery 


Morral  Brothers 

Morral,  Ohio 


It  will  pay  you  to  write  for 
prices,  list  of  users  and  other 
information. 


The  half  tone  cut  shows  the 
Morral  Corn  Cutter  arranged 
for  cutting  main  style  corn. 


We  are  now  building  this 
cutter  with  attachments  for 
cutting  Whole  Grain  Corn. 
The  Whole  Grain  Corn 
Cutter  was  installed  in  several 
factories  the  past  canning  sea¬ 
son  and  gave  fine  satisfaction. 
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HAMACHEK  IDEAL  VINERS 

til  amachek  Ideal  Viners  during  the  past  twelve  seasons 
have  demonstrated  their  superiority  under  all  condi¬ 
tions.  Their  use  insures  more  thorough  hulling,  on 
any  condition  or  variety  of  peas  or  heans,  than  is  pos¬ 
sible  with  the  use  of  any  other  viner.  The  savings 
effected  amount  to  several  hundred  dollars  per  viner 
each  season. 

t 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wi$. 

Also  Manufacturers  of  Ensilage  Distributors  and  Chain  Adjusters 

Established  1880  Incorporated  1924 


NEW  STRINGLESS  KIDNEY  WAX.  The  Most 
Popular  Wax  Bean  Used  by  the  Canning  Industry. 

VITC!  WE  HAVE  SOME 
I  tiO  BEANS 

Shipping  Point:  DETROIT,  MICH. 


BETTER  SEEDS 

FOR 

BETTER  PACKS 

PEAS,  BEANS,  CORN, 
TOMATO,  BEET 

All  Seeds  Required  by  the  Pickling 
and  Canning  Industry 


FOR  SPRING  SHIPMENT  OR  FUTURE  CONTRACT 


Correspondence  Invited 


Catalogue  on  Request 


JEROME  B.  RICE  SEED  CO. 

Wholesale  Seed  Growers 
CAMBRIDGE,  NEW  YORK 

BRANCHES  THROUGHOUT  THE  WEST 
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it  down,  put  the  lid  on,  and  trust  that  the  Lord  will 
make  it  “first  quality.”  If  the  kraut  comes  out  first 
quality  the  packer  is  happy.  He  gets  cocky  and  thinks 
he  is  a  real  kraut  packer.  In  a  day  or  two  he  opens  an¬ 
other  tank  and  it  is  soft  and  slippery,  pink  spots.  He 
doesn’t  know  why.  In  other  words,  it  is  just  off-qual- 
ity.  He  has  no  check-up  for  a  guide.  He  has  had  no 
educational  research  lessons  to  inform  him  as  to  what’s 
the  matter  with  that  tank.  Then  what  does  he  do? 
He  is  a  canner.  He  will  not  sell  it  out  in  bulk,  but  will 
sneak  it  out  of  his  plant  through  the  tin  can.  All  he 
does  is  pass  it  a  little  farther  down  the  line  of  distribu¬ 
tion  to  the  retailer,  who  gets  the  complaint  instead  of 
him.  Nevertheless,  the  consumer  gets  it  and  consump¬ 
tion  is  curtailed,  for  she  condemns  all  kraut. 

Remember,  what  is  neighbor  Bill’s  trouble  in  packing 
kraut  is  yours.  You  both  lay  awake  at  night  and  worry 
over  it.  The  results  are  you  get  cross  with  your  wife 
and  kick  your  dog  around  and  tell  people  to  go  to  hell 
(over  the  phone,  but  not  to  their  faces).  However,  if 
you  would  lay  aside  selfishness,  show  co-operation,  be  a 
little  more  sociable,  have  a  visit  or  conference  with 
neighbor  Bill,  exchange  ideas  by  bringing  them  to  the 
Association  for  discussion  and  research,  you  would 
solve  the  troubles  of  both. 

You  may  not  be  aware  of  it,  but  sf^aking  still  fur¬ 
ther  of  the  Association  in  reference  to  its  service  to  the 
public  as  well  as  to  its  members,  a  little  over  three 
years  ago,  a  service  was  offered  the  buyer  whereby  he 
could  send  in  samples  of  canned  kraut  with  the  labels 
removed,  and  the  Association  would  pass  on  their  qual¬ 
ity.  Needless  to  say,  we  have  received  a  lot  of  samples 
in  the  past,  and  a  lot  of  the  samples  we  passed  on  were 
very  i)oor.  We  have  cut  samples  of  kraut  of  large  kraut 
packers  when  the  labels  have  not  been  removed,  who 
conduct  a  national  advertising  campaign  on  their  food 
products,  and  the  contents  were  far  from  first  quality. 
Some  of  the  finest  kraut  we  have  cut  has  come  from 
some  of  the  smaller  operators.  We  feel  that  if  all  buy¬ 
ers  would  submit  their  samples  to  us  it  would  be  diffi¬ 
cult  for  the  packer  to  slip  his  off-quality  kraut  to  the 
consumers  through  the  can.  If  the  kraut  is  poor  we  say 
so,  and  that  causes  him  a  lot  of  grief.  Hence,  it  be¬ 
hooves  every  kraut  packer  to  pack  quality,  for  his 
samples  may  be  sent  to  us  for  inspection.  This  is  an¬ 
other  phase  of  our  “school.” 

Another  service  the  Association  is  rendering — where 
a  member  has  “off-fermentation”  in  a  tank  of  kraut  he 
is  to  advise  this  office  immediately.  This  has  been  done 
in  the  past  and  we  have  been  able  to  get  a  reliable 
chemist  to  visit  the  plant  and  dissect  the  trouble.  One 
cf  our  members  had  some  off -fermentation  a  year  ago. 
He  did  not  know  what  caused  it.  He  notified  the  Asso¬ 
ciation.  We  sent  a  Government  chemist  there  and 
solved  his  trouble.  This  member  will  tell  you  this  ser¬ 
vice  alone  has  greatly  repaid  him  for  all  it  has  cost  him 
to  be  affiliated  with  the  Association.  He  dumped  all  of 
his  off-fermented  kraut  and  never  offered  it  for  con¬ 
sumption.  In  other  words,  this  member  came  to  our 
“school”  and  received  a  great  lesson  from  one  of  our 
teachers  and  yill  be  able  to  eliminate  the  same  difficulty 
in  the  future  in  his  business. 

While  we  have  in  some  years  a  large  pack  of  kraut 
called  “over-production,”  yet,  if  all  of  the  kraut  packers 
would  support  the  Association  and  help  carry  on  re¬ 
search,  we  could  have  such  problems  as  fermentation 


studied  and  solved,  which  would  aid  everyone  to  pack 
“first  quality,”  and  would  add  weight  to  our  educational 
campaign  and  minimize  the  problem  of  “over-produc¬ 
tion.”  Many  times  there  is  not  on  over-production  of 
canned  foods  in  this  country  which  dams  up  the  chan¬ 
nel  of  distribution.  It  is  a  great  amount  of  poor  quality 
that  drives  the  consumer  to  a  lot  of  other  foods,  prob¬ 
ably  fresh  foods. 

As  a  university  of  study  many  more  activities  could 
be  mentioned  that  the  National  Kraut  Packers  Associa¬ 
tion  is  doing,  but  we  want  it  understood  that  the  Asso¬ 
ciation  is  endeavoring  to  conduct  a  “school  of  educa¬ 
tion”  for  the  kraut  packer  in  order  that  he  will  know 
how  to  pack  better  quality,  and  to  offer  advantages  that 
are  not  open  to  him  through  any  other  channel.  There 
is  a  lot  to  be  done,  and  it  is  going  to  take  some  time  for 
this  “university”  (the  Association)  to  work  out  all  of 
its  present  problems,  because  it  is  limited  in  its  funds. 
Therefore,  I  -wish  to  emphasize  if  more  kraut  packers 
would  support  it  all  research  work  on  kraut  and  other 
items  would  be  expanded  and  more  would  be  accom¬ 
plished,  and  the  kraut  packer  would  receive  what  we 
are  all  trying  to  and  must  acquire,  more  scientific 
knowledge  in  the  kraut  business. 

Much  good  comes  from  conference.  In  this  connec¬ 
tion  we  recall  a  statement  made  recently  by  Chairman 
Legge,  of  the  New  Farm  Board,  ex-President  Interna¬ 
tional  Harvester  Co.,  while  commenting  on  the  success 
of  large  corporations.  He  said  in  about  the  following 
language  that  the  success  of  corporations  is  not  all  due 
to  capital  or  money  available,  but  is  largely  due  to  the 
co-operation  of  the  board  sitting  around  a  table  in  con¬ 
ference  expressing  and  exchanging  ideas  from  which 
the  successful  policies  and  plans  of  the  business  are 
worked  out. 

We  really  do  not  need  to  discuss  whether  there  should 
or  should  not  be  trade  associations  or  “trade  schools,” 
or  whether  conditions  would  be  better  or  worse  today 
without  them.  Nor  do  we  need  to  stop  and  realize  the 
prestige  the  name  of  any  Association  adds  to  any  move¬ 
ment,  or  how  important  ends  may  be  achieved  and  ac¬ 
complished  by  Association  or  co-operative  “school”  ef¬ 
fort.  In  the  National  Kraut  Packers  Association  we 
have  but  to  recount  the  Association’s  advertising  suc¬ 
cesses,  the  favorable  legislation,  successful  research 
and  technical  rulings,  with  many  other  advantages  en¬ 
joyed,  and  also  recount  the  many  accomplishments  and 
great  service  of  our  state  Association  and  the  argu¬ 
ment  is  closed  forever. 

Hence  your  state  association  is  a  “state  university,” 
and  the  National  Kraut  Packers  Association  is  a  “Na¬ 
tional  University,”  and  their  principles  and  purposes 
are  sound.  You  may  not  agree  with  everything  this 
State  or  National  “University”  (Wisconsin  Canners 
Association  and  National  Kraut  Packers  Association) 
does,  but  in  the  main,  when  passing  judgment,  you 
should  consider  their  principles  and  purposes  as  a 
whole,  and  accept  their  teachings,  which  will  be  benefi¬ 
cial  to  you. 

Give  both  of  them  your  support.  You  get  out  just 
what  you  put  in,  and  nothing  more.  Go  to  these  colleges, 
pay  your  tuition  (dues)  and  study  the  lessons  (results 
of  research),  attend  their  classes  (their  meetings)  and 
you  will  receive  an  education  profitable  to  you  and  your 
business. 
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Concerning  your 


rofit 


uality 


CHRISTEL  PEA  GRADER 

Scientifically  grades  and  re-grades,  in¬ 
creasing  yield  of  small  peas.  Assures 
bigger  profits 


OLNEY 

WASHER  Ai\D  SEPARATOR 
An  amazing  quality  producer  and  a  great 
labor  saver 


ELEVATOR  BOOTS 

Marvelous  bucket  loader  that  can’t  spill, 
jam,  cut  or  split  the  tenderest  peas 


FANWASH  RE-CLEANER 
The  Cleaner  Fan  and  our  No.  2  Washer 
combined.  Removes  skins  and  splits 


CLEANER  FAN 

A  (pialily  builder  for  use  on  picking 
tables  or  washers 


GOOSENECK  CONVEYOR 

Buckets  interlock  and  never  crush  ] 
Runs  on  rollers 


BLANCIIER 

The  last  word  in  blanching  efficiency. 
Uses  every  ounce  of  steam  to  advantage. 
Earns  its  extra  cost  over  and  over.  Will 
outlive  any  Blancher  made 


PICKING  TABLES 
Built  for  comfort  and  efficiency.  It  pays 
to  buy  good  tables 


AYARS  PEA  FILLER 

The  preferred  ‘■Perfection"  Filler.  Best 
pea  filler  made,  bar  none 


Just  a  fete  of  our  complete  line  of  profit  and  quality  building  machines 
are  shotvn  on  this  page. 

Send  for  our  new  “Cyclopedia  of  Dependable  Canning  Equipment” 
the  most  complete  canning  catalog  ever  published,  covering  machines  for 
all  products  and  purposes.  There  is  no  obligation.  Write  for  it  today. 


SPRAGUE-SELLS  CORPORATION 


308  West  Washington  Street,  Chieago,  Illinois 
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CANNING  NEWS  AND  NOTES 

What’s  doing  in  all  parts  of  the  Country.  New  firms, 
changes  etc. 


New  Indiana  Cannery — A  milk  plant  and  tomato  can¬ 
ning  plant  will  be  established  at  Kushville,  Ind.,  by  a 
company  composed  of  Harve  Snider,  Fountaintown;  C. 
A.  Guild,  Fairland,  and  Wallace  Reiman,  Shelbyville. 


Bankrupt — Papers  of  voluntarj'^  bankruptcy  were  re¬ 
cently  filed  by  John  De  Schlipper,  De  Schlipper  Packing 
Company,  Carthage,  Indiana.  No  schedule  has  been 
filed. 


New’  Company — Construction  of  a  new  $150,000  can¬ 
ning  plant  at  San  Jose,  Cal.,  will  be  started  by  the  Gar¬ 
den  City  Canning  Company  in  a  short  time.  The  can¬ 
nery  w’ill  be  completely  equipped  with  all  modem  ma¬ 
chinery  for  canning  of  vegetables  and  fruit.  It  will  be 
ready  for  service  by  the  opening  season  next  year.  The 
plant  will  be  served  by  a  spur  track  from  the  Western 
Pacific  Railroad. 


To  Build  Another  Big  Cannery — ^The  Filice  and  Per- 
relli  Canning  Company,  of  Gilroy  and  San  Jose,  Cal., 
soon  will  start  to  build  a  big  fruit  and  vegetable  can¬ 
nery  at  Richmond,  Cal.,  which,  together  with  the  ma¬ 
chinery  and  equipment,  will  represent  an  investment  of 
$300,000.  The  cannery  will  be  a  one-story  C9ncrete 
structure  containing  92,000  square  feet  of  floor  space 
and  embracing  the  most  modern  equipment. 


Big  Sardine  Cannery  Planned — Crivello  Brothers, 
who  have  been  identified  with  Monterey,  Cal.,  packing 
affairs  for  a  number  of  years,  and  associates  at  an  early 
date,  will  start  to  erect  a  sardine  cannery  at  Richmond, 
Cal.,  which  will  be  so  equipped  as  to  also  permit  of 
packing  of  fruits  and  vegetables,  it  is  reported.  The 
plant  will  cover  40,000  square  feet  of  floor  space,  of 
which  20,000  square  feet  will  be  held  in  reserve  for  ex¬ 
pansion.  Special  process  will  be  utilized  to  eliminate 
disagreeable  odors.  It  is  planned  to  form  a  new  com¬ 
pany,  to  be  known  as  the  Richmond  Packing  Corpora¬ 
tion,  to  carry  on  this  enterprise. 


Fire  Destroys  Sardine  Cannery — The  fish  by-prod¬ 
ucts  plant  of  H.  M.  and  J.  L.  D.  Roberts,  Seaside,  Cal., 
operated  in  conjunction  with  the  sardine  canning  busi¬ 
ness,  was  recently  damaged  by  fire,  with  a  loss  esti¬ 
mated  at  $10,000. 


I.^ks  for  Big  Year — E.  A.  Stuart,  president  and 
founder  of  the  Carnation  Company,  with  headquarters 
at  Seattle,  Wash.,  predicts  a  gross  business  of  $60,000,- 
000  for  this  company  during  1930.  This  concern  re¬ 
cently  took  over  the  Albers  Bros.  Milling  Co.,  San  Fran¬ 
cisco;  the  Northfield  Milk  Products  Co.,  of  Northfield, 
Minn.,  and  25  large  dairies  on  the  Pacific  Coast.  Evap¬ 
orated  milk  will  continue  to  be  the  chief  product  of  the 
company,  which  now  operates  41  condenseries,  with 
others  planned. 


Tidal  Wave  Damages  Canneries — Reports  have  been 
received  at  San  Francisco  from  Alaska  telling  of  ex¬ 
tensive  damage. to  canneries  in  the  Bristol  Bay  District 


by  the  gale  and  tidal  wave  that  visited  that  district  the 
last  week  in  November.  Libby,  McNeill  &  Libby  have 
received  word  to  the  effect  that  its  buildings  and  docks 
at  Ekuk  had  been  badly  damaged  and  vessels  beached. 
Considerable  damage  to  floating  equipment  at  Naknek 
has  been  reported  by  wireless. 


Fish  Company  Bankrupt — The  Toyo  Fisheries  Com¬ 
pany,  Inc.,  211  Anacapa  street.  Mormon  Island,  Wil¬ 
mington,  Cal.,  has  filed  a  voluntary  petition  in  bank¬ 
ruptcy.  No  schedule  has  been  filed. 

THE  MICHIGAN  CANNERS’  MEETING 


In  connection  wdth  the  Michigan  Canners  Association 
a  convention  at  Grand  Rapids  on  December  17th,  says 
Chester  A.  Ray,  Secretary,  the  allied  supply  industries, 
headed  by  Continental  and  American  Can  Companies, 
will  entertain  Michigan  canners  and  their  wives,  daugh¬ 
ters  and  sweethearts  at  an  informal  banquet  at  the 
Pantlind  Hotel  on  Monday  evening,  December  16th, 
starting  at  6.15  P.  M.  sharp.  Alfred  W.  Wishart,  D.  D., 
of  Grand  Rapids,  will  be  the  main  speaker.  His  topic 
will  be  “The  Human  Values  of  the  Canning  Business.” 

Dr.  Wishart,  world  traveler,  thinker,  international 
lecturer,  wit  and  divine,  can  be  depended  upon  to  bring 
a  message  at  once  thought  provoking,  edifying  and  en¬ 
tertaining.  Possessor  of  a  keen  sense  of  humor,  he 
employs  it  freely  to  illustrate  and  drive  home  his 
points,  and  the  writer  predicts  that  the  45  minutes  he 
will  occupy  will  flow  by  all  too  quickly  for  his  hearers. 

In  addition  to  Dr.  Wishart’s  address  there  will  be 
singing,  orchestral  music  and  other  entertainment  fea¬ 
tures.  The  banquet  will  conclude  at  8.50,  leaving  the 
remainder  of  the  evening  open  for  the  movies  or  for 
whatever  else  one  might  wish  to  do. 

Special  entertainment  for  the  ladies  the  following  day 
will  be  provided  if  it  appears  that  such  entertainment 
is  desired.  The  possibility  that  the  ladies  will  wish  to 
utilize  their  time  for  Christmas  shopping  is  causing 
plans  for  their  entertainment  to  be  held  in  abeyance 
until  their  wishes  in  the  matter  are  known. 

The  allied  supply  industries,  who  are  so  generously 
sponsoring  the  banquet,  are  particularly  anxious  for  a 
large  attendance.  We  warnily  urge  you  to  be  there, 
with  your  lady,  promptly  at  starting  time.  It  will  be 
an  occasion  that  will  linger  long  and  pleasantly  in  your 
memory.  Please  use  the  enclosed  postcard  for  making 
your  reservations.  Invitation  is  extended  to  all  canners 
regardless  of  association  membership,  their  plant  man¬ 
agers,  superintendents  and  field  men. 


Try  the  new  TOWNSEND  at  our  risk! 

The  1930  TOWNSEND  will 

embody  some  radical,  patented 
improvements  which  you  can 
get  in  no  other  machine. 

Orders  entered  now  will  take 
the  maximum  discount  of  10% 
and  will  not  be  shipi>ed  before 
March  1st. 

Write  NOW  for  our  catalog  and 
price  list. 

Burton,  Cook  &  Co.  Inc. 

Rome,  N.  Y. 

{Sueettaora  Z.  P,  Towntand.  tha  orirHial  palantma) 
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This  line  of  Max  Ams  Automatic 
Square  Can  Double  Seamers  saves 
the  wages  of  ten  operators. 


Installed  in  the  plant  of  a  large  square 
can  manufacturer,  it  is  used  for  double 
seaming  the  top  friction  rings  and  bottom 
ends  onto  rectangular  dry  package  cans 
in  continuous  a  u  to  m  a  t  i  c  operations. 

These  four  double  seamers  and  auto-  |  '1 

matic  distributor,  requiring  c)nly  two 
operators,  have  replaced  six  double 

seamers  and  twelve  operators.  They  BBl^B 

have  reduced  the  floor  space  occupied, 
lessened  power  consumption  and 
reduced  overhead  and  handling  charges. 

In  addition  to  these  very  material  ad  van- 
tages,  Ams  Automatic  Square  Can  Double 
Seamers  have  brought  others,  less  tangi- 
ble  but  nevertheless  important,  such 
improvement  in  the  cans  themselves — 
tighter  seams,  more  uniformity,  trimmer 
and  more  clean-cut  appearance. 

A  line  of  machines  that  \vill  accomplish 

this  is  a  profitable  investment  for  any  S 

square 

Max  Ams  Square  Can  Machinery  for  either  sanitary  or  dry  package  cans  is 
known  wherever  cans  are  made.  Not  only  were  Ams  Machines  the  pioneer 
machines  for  cans  of  this  type  but  they  have  constantly  maintained  leader¬ 
ship  in  development  and  improvement  and  are,  today,  in  service  in  nine  out 
of  every  ten  plants  making  square,  rectangular  and  irregular  cans. 

Ams  Engineers  are  at  your  service  to  demonstrate  the  economies  and  im¬ 
provements  you  can  obtain  through  the  use  of  Max  Ams  Square  Can  Ma¬ 
chinery.  Put  your  square  can  production  problems  up  to  us. 


The  Max  Ams  Machine  Company 


Originators  of  the  Sanitary  Can — 
Pioneer  Builders  of  Sanitary  Can  Machinery. 


101  Park  Avenue, 


[YSTEMS] 
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Wanted  and  Por  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale— Machinery 

FOR  SALE— 200,  250  and  300  gal.  Copper  Steam 
Jacketed  Kettles,  in  A-1  condition,  complete  with 
frame  and  valves. 

Address  Box  A- 1690  care  of  The  Canning  Trade. 

FOR  SALE— 4  Double  Morral  Huskers.  Very  latest 
type.  With  side  delivery  and  both  corn  and  husk 
conveyors.  Only  200  tons  corn  run  through  same. 
Guaranteed  good  as  new  machines.  New  York  canner 
authorizing  sale  of  same  asks  $500.00. 

The  United  Company,  1316  Continental  Trust  bldg., 
Baltimore,  Md. 

Wanted — Machinery 

WANTED — We  are  in  the  market  for  good  second¬ 
hand  Smith-Townsend  Bean  Cutter;  Sprague-Lowe 
Filler;  Pea  and  Bean  Blancher,  Copper  Jacket  Kettle; 
Harris  or  Sprague  Hoist,  and  Beet  and  Vegetable 
Peeler. 

Address  P.  0.  Box  1291,  Savannah,  Ga. 

WANTED — 1  Second  Hand  Double  Dump  Scalder;  1 
single  dump.  20  single  bale  4  tier  Crates  for  40  inch 
Kettles. 

Address  Box  A-1716  care  of  The  Canning  Trade. 


For  Sale — Factories 


FOR  RENT  OR  SALE — Extremely  low  price.  Vacant 
plant  suitable  for  tomatoes,  etc.,  in  center  of  town 
and  best  location  for  large  acreage. 

_ _ Columbia,  Silver  Creek,  N.  Y. 

For  Sale — Seed 


SEED  FOR  SALE— 500  bushels  Alaska  Seed  Peas, 
1929  crop. 

Address  Box  A  1710  care  of  The  Canning  Trade. 

FOR  SALE — 100  bu.  Giant  Stringless  Green  Pod  Beans, 
Idaho  grown,  1929  crop,  high  germination. 

_ Hickory  Packing  Co.,  Bel  Air,  Md. 

Help  Wanted 

WANTED— Man  familiar  with  handling  Knapp  and  Ermold  Label¬ 
ling  Machines.  Year  around  work. 

Address  Box-1713  care  of  The  Canning  Trade. 

WANTED  — A.  1  Superintendent  for  Grapefruit  and  Grapefruit 
Juice  Canning  Plant,  who  is  thoroughly  familiar  and  capable  of 
running  the  production  end  of  the  business,  from  A  to  Z.  Unless 
you  have  had  practical  experience  in  packing  Grapefruit,  and  its 
products,  please  do  not  apply.  Must  also  know  how  to  install 
new  machinery,  and  keep  it  in  running  condition. 

Address  Box  B-1703  care  of  The  Canning  Trade. 

OPPORTUNITY — A  large  canner  of  tomatoes  exclusively  has  an 
opening  for  man  capable  of  handling  and  supervising  large  pro¬ 
duction.  State  age,  qualifications,  past  and  present  connections. 
Correspondence  confidential. 

H.  Baker,  249  N.  E.  1st  Street,  Miami,  Fla. 


FOR  SALE— Ideally  located  Corn  and  Pea  Plant;  large 
3  story  warehouse  and  factory. 

Address  Michael  F.  Shea,  Auctioneer, 

366  -  5th  Ave.,  New  York  City. 

FOR  SALE— Corn  and  Tomato  packing  factory  on 
Pennsylvania  R.  R.  siding.  Bloomingdale,  Queen 
Anne  County,  Maryland.  3  acres  land,  5  room  bunga¬ 
low,  factory  and  warehouses.  All  two  stories;  iron 
buildings;  cement  floors.  Well  equipped.  Fine  sec¬ 
tion  of  country.  Good  class  growers.  Offer  bargain 
price. 

Charles  Jarrell,  Hillsboro,  Md. 

FOR  SALE — A  $50,000  corn  canning  plant— at  a  bar¬ 
gain.  Capacity  2500  c/ s  per  hour.  Growers  anxious 
to  raise  corn.  Tomatoes  and  beans  if  wanted. 
Thoroughly  equipped  and  in  flne  condition,  located 
at  Mt.  Pleasant,  Del.,  with  excellent  shipping  faci¬ 
lities.  Selling  because  I  am  now  in  another  line  of 
business.  Gladly  show  property. 

H.  P.  Strasbaugh 

Aberdeen,  Md. 


Situation — Wanted 


POSITION  WANTED — As  Manager  of  canning  plant.  Have  had 
30  years  experience  in  the  packing  of  all  vegetables,  both  as 
owner  and  manager.  Willing  to  locate  in  any  section  of  country 
if  satisfactory  offer  is  made.  Can  furnish  the  best  of  references. 

Address  Box  B-1711  care  of  The  Canning  Trade. 

WANTED — Position  as  Manager  or  Superintendent.  Have  had 
twenty  years  experience  packing  quality  Corn,  Peas,  Tomatoes, 
String  Beans,  and  a  full  line  of  canned  vegetables.  Capable  of 
taking  charge  of  factory  or  group  of  factories  with  large  pro¬ 
duction.  Understand  the  handling  of  help,  and  the  arranging  of 
equipment  to  pack  a  quality  product  at  low  cost.  Understand 
all  branches  of  business  from  the  field  to  the  customers’  ware¬ 
house.  Desire  to  make  change.  Services  available  January  1st, 
1930.  Best  of  references. 

Address  Box  B-1712  care  of  The  Canning  Trade. 

WANTED — Experienced  Catsup  and  Chili  Sauce  Cook.  Man  from 
Indiana  or  New  York  State  preferred.  Must  have  A-1  reference. 
State  experience,  age  and  salary  expected.  Advise  what  other 
products  familiar  with. 

Address  Box  B-1717  care  of  The  Canning  Trade. 

WANTED — Man  experienced  in  packing  full  line  of  Pickle  Pro¬ 
ducts,  including  Fresh  Cucumber  Chips.  Give  full  reference, 
age,  salary,  and  knowledge  oi  other  products  packed. 

Address  Box  B-1718  care  of  The  Canning  Trade. 


December  16,  1929 


THE  CANNING  TRADE 


25 


WANTED — Position  as  Manager  or  Superintendent.  Graduate 
Chemist.  Twelve  years  experience  as  chemist,  superintendent, 
manager  and  technical  advisor,  packing  fruits  and  vegetables, 
preserves  and  jellies,  pectin,  fruit  juices,  kraut,  pickles  and 
pickle  products,  mustard,  tomato  products,  beans,  hominy,  etc. 
Plant  erection  and  maintenance,  machinery,  cost  accounting 
and  sales  experience. 

Address  Box  B-1709  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Manager  of  cannery  packing  fruits  or 
vegetables.  Years  of  experience.  The  past  10  years  as  manager. 
Thoroughly  familiar  with  all  phases  of  the  business  including 
field,  office  and  sale.  Prefer  position  where  can  acquire  finan¬ 
cial  interest  after  demonstrating  ability.  Best  of  references. 
At  present  employed,  but  desire  to  make  change  J  anuary  1st. 
Address  Box  B-1714  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Manager  of  pea  plant.  Eighteen 
years  experience.  Can  pack  other  lines  but  prefer  to  specialize. 
Best  references. 

Address  Box  B-1715  care  of  The  Canning  Trade. 

POSITION  WANTED — By  Jam,  Jelly,  Preserves  and  Fruit  Juice 
maker.  Have  had  over  twenty  years  experience  in  this  line. 

Address  Box  B-1707  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Manager  or  Superintendent  on  January 
1st.  Young  man,  now  employed.  In  present  position  10  years 
as  manager  of  fruit  and  vegetable  canning  plant. 

Address  Box  B-1708  care  of  The  Canning  Trade. 


Slaysman  &  Co. 

Automatic  Can  Making  Machinery 


801  E.  Pratt  Street 


Baltimore,  Md. 


How  much  insurance  should 
you  carry? 

The  only  safeguard  against  loss  by  fire  is 
an  amount  of  fire  insurance  sufficient  to 
reimburse  you  for  the  amount  you  would 
lose  if  your  plant  should  burn  today. 

Every  Canner  desires  this  protection.  It 
can  be  secured  through 

CANNERS  EXCHANGE  SUBSCRIBERS 
at 

WARNER  INTER-INSURANCE  BUREAU 

where  for  twenty  years  the  net  cost  of  in¬ 
surance  has  averaged  $6.00  per  thousand 
less  than  the  ordinary  insurance  company 
premiums. 

Write  or  wire  for  the  additional  protection 
you  need. 

LANSING  B.  WARNER  Incorp. 

155  East  Superior  Street 

Chicago,  Illinois 


Every  Sieve  Accessible 
- Small  Space 

Hemlock,  N.  Y.,  Jany  12,  1928 

The  perfect  grading,  large  capacity,  the  splendid 
washing  it  gives  the  peas,  relative  small  floor  space 
occupied,  coupled  with  many  other  good  points  such 
as  sturdiness  of  construction,  cleanliness,  etc. ,  lead 
us  to  believe  you  have  indeed  brought  out  the  ideal 
Grader. 

The  machine  worked  perfectly  for  us,  the  quality  of 
grading  surpassing  anything  we  had  ever  had,  and 
we  feel  sure  all  of  our  peas  were  in  their  proper 
grades. 

Livingston  County  Canning  Co.  Inc. 

Guy  F.  Osborn 

The  Hydro-Geared 
Pea  Grader 

Write  for  circular 

The  Sinclair-Scott  Company 

WelU  and  Patapsco  Sts. 

Baltimore,  Md. 
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CANNERS  SEED  PEAS 

Our  seed  peas  are  grown  under  the  personal 
supervision  of  members  of  our  firm  in  the  Paci¬ 
fic  Northwest  where  climatic  conditions  are 
most  favorable  for  high  vitality. 

**OUR  SEEDS  GROW  FRIENDS'* 

WRITE  FOR  FUTURE  CONTRACT  PRICES 

Washburn- Wilson  Seed  Co. 

Moscow,  Idaho 


Can  prices 

1929  season 


The  American  Can  Company  announces  the  following 
term  contract  prices,  F.O.B.  its  factories,  for  Standard 
Sizes  of  Sanitary  Cans  for  the  Central  and  Eastern 
parts  of  the  United  States. 

No.  I  size . $15.03  per  M. 

No.  2  size .  .  .  20.94  per  M. 


No.  2i  size 
No.  3  size 
No.  10  size 


$15.03  per  M. 
20.94  per  M. 
26.40  per  M. 
28.52  per  M. 
62.96  per  M. 


AMERICAN  CAN  COMPANY 

CONTAINIRS  OF  TIN  PLATS  -  SLACK  IRON  -  CALVANIZCO  IRON  -  MBRl 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro*  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers.  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Ademns  Street 
Chicago. 


Eliminate  causes 
of  "flatsWd  sours*' 
^’insure  sanitai^ 
cleanliness— 


1 

Ask.  your  supply  man  f 

or  ^ 

Hxafp 

for  35  years 
the  standard  of 
Better  Labeling 


Labeling  Machines 
Case  Packers 
Can  Elevators 


‘S^FRED  H.KHAPP  CORPORATION 


CEflESAL  OFFICE  AND  FACTORY 
PIDCEWOOD.  NEWJEPSEY 


Smaller 

Inventories 


of  corrugated  fibre  boxes  are  possible 
when  H  &  D  becomes  your  source  of 
supply.  The  sixteen  geographical  loca¬ 
tions  of  Hinde  &  Dauch  plants  make 
prompt  and  frequent  deliveries  in  the 
canning  belt  an  important  feature  of 
H  &  D  service. 

Write  for  prices  and  samples 
THE  HINDE  &  DAUCH  PAPER  COMPANY 

800  Decatur  Street  Sandusky,  Ohio 

HINDE  Si  DAUCH  SHIPPING  BOXES 


December  16,  1929 


THE  CANNING  TRADE 

CANNED  FOOD  PRICES 


Prices  gfiven  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimor*  flKvres  corrected  by  these  Brokers:  tThomas  J.  MeAan  &  Co.  *Howard  E.  Jones  ft  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  t.  o.  b.  factory. 


Canned  Vegetables 

asparagus*  (California) 

Balbo. 

White  Mammoth,  No.  2^4 . 

Peeled,  No.  2'^ . 

Large,  No.  2  Vi . 

Peeled,  No.  2V4"— ••••••• 

Medium,  No.  2V4 — ~ — » — . — — ~ 

Green  Mammoth,  No.  2Vi . 

Medium.  No.  2Vi . 

Small,  No.  21/2 . 

Tips,  White,  Mammoth,  No.  1  sq . 

Small,  No|  1  sq . 

Green,  Mammoth,  No.  1  sq............  8.40 

Small.  No.  1  sq .  2.80 

BAKED  BEANSt 

Plain,  No.  1 . 80 

No.  2  . 

No.  8  . — 

In  Sauce,  18  os . .  .80 

No.  1  . 70 

No.  2%  . . . .  1-50 

No.  10  .  5.25 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .95 

Standard  Cut  Green,  No.  10 .  4.90 

Standard  Whole  Green,  No.  2 .  1.15 

Standard  Cut  Wax,  No.  2 .  1.16 

Standard  Cut  Wax,  No.  10............  6.60 

Red  Kidney  Standard  No.  2 .  1.00 

Standard,  No.  10 .  4.76 

LIMA  BEANSt 

No.  2,  Tiny  Green . 

No.  10  . 

No.  2,  Medium  Green . 

No.  10  . 

No.  2,  Green  and  White . 

No.  10  . 

No.  2,  Fresh  White . 

No.  10  . 

Soaked,  No.  2 .  — ••• 

BEETSt 

Prices  on  application 

Baby,  No.  2..............~ . - . — .. 

8-16,  No.  2 . . 

15-20,  No.  8 - -  - 

Cut,  No.  2 . 

Cut,  No.  10 . 

Whole,  No.  10 . 

Diced,  No.  10 . . 

CAKROTSt 

Standard  Sliced,  No.  2 .  1.00 

Sliced,  No.  10 .  4.60 

Standard  Diced,  2  oz .  1.00 

niee<l.  No.  10 .  4.50 

CORNt 

Standard  Evergreen,  No.  2 . 

F.  O.  B.  Co . 

Standard  Sboepeg,  No.  2 . . . . 

F.  O.  B.  Co .  1.40 

Extra  Standard  Shoepeg,  No.  2 . 

F  O.  B.  Co .  1.45 

Fancy  Shoepeg,  No.  2 .  1.60 

F.  O.  B.  Co .  1.60 

Standard  Crushed,  No.  2 .  1.00 

F.  O.  B.  Co . 96 

Extra  Standard  Crushed,  No.  2 .  1.10 

F  O.  B.  Co .  1.07 

HOMINYt 

Standard  Split,  No.  3 .  l.OG 

Split,  No.  10 .  8.26 

MIXED  VEGETABLBSt 

Standard,  No.  2 . : . 9( 

No.  10  .  4.60 

Fancy,  No.  2 .  1.0( 

No.  10  . .  6.0c 

OKRA  AND  TOMATOBSt 

Standard,  No.  2 .  1.3C 

No.  10  .  7.0c 

PEASt 

Petit  Pois,  Is . 

No.  2  Fancy  Sweets,  2s .  1.81 

No.  2  Fancy  Alaskas,  2s .  1.7( 

No.  a  Fancy  Alaskas,  2b .  1.41 

No.  3  Fancy  Sweets,  2s . 

No.  4  Fancy  Sweets,  2s .  1.8( 

No.  5  Fancy  Sweets,  2s .  1.11 

No.  ,8  Std.  Alaskas,  2s .  l.Oi 

No.  4  Std.  Alaskas,  2s . 9! 

No.  5  Std.  Sweets,  2s .  1.01 

No.  3  Std.  Alaskas.  lOs .  6.71 

No.  4  Std.  Alaskas,  10s .  6.61 

No.  4  Early  June,  Is . 7 

PUMPKIN* 

Standard,  No.  2V4 .  1.01 

No.  3 .  1.01 

No.  10  . 3.1 


1.00  1.16 
4.60  4.75 

1.00  . 

4.60  6.00 


1.45  . 

1.60  . 

1.60  . 

1.00  1.10 

.96  . 

1.10  . 

1.07Vi  1.20 

1.00  1.16 
8.26  8.90 

.90  . 

4.60  . 

1.00  1.16 


1.30  1.46 

7.00  . 


1.86  1.85 

1.70  1.70 

1.45  1.45 


CANNED  VEGETABLES— Continaed 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 .  1.10 

No.  2V4  .  1.20  . 

No.  3  . .  1.30  . 

No.  10  .  4.00  4.50 

SPINACH* 

Standard,  No.  2 . 90  1.00 

No.  21^  .  1.26  . 

No.  3  .  1.35  1.50 

No.  10  . 4.00  4.60 


SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas 

No.  10  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Co . 

No.  2 ’4  . 

No.  3  . 

No.  10  . 

TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  (jounty . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 

Standard.  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 


.86  . 

1.06  1.05 

1.10  1.16 
3.50  3.60 


TOMATO  PUREE* 

Standard.  No.  1,  Whole  Stock . 60 

No.  10,  Whole  Stock .  4.60 

Standard  No.  1  Trimmings...... . 65 

No.  10  Trimmings . .  4.25 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . 

Pnnsylvania,  No.  10,  water . 

Pr.,  No.  3 . 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 

Standard,  No.  2V4 . 

Choice.  No.  2V4 . . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . . i . 

No.  10,  Water . 

No.  2  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  . 


CHERRIES* 

Standard,  Red,  Water,  No.  2.. 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 

Red  Pitted,  No.  10 . 

California  Standard  2V4 . 

Choice,  No.  2V4 . - . 

Fancy,  No.  2^ . 

GOOSBBERRIES* 

Standard,  No.  2 . 

No.  10  . . 


PEACHES*  r 

California  Standard,  No.  2V4.  Y.  C. 

Choice,  No.  2V4t  Y*  C . 

Fancy,  No.  2W,  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 

Standard  White,  No.  2 . 

No.  8  . . . 

Extra  Standard  White,  No.  8 . 

Seconds,  White,  No.  8..« . 

Standard  Yellow,  No.  2 . . 

Yellow,  He.  8 . - . 

Extra  Standard  Yellow,  No.  2........... 


CANNED  FRUITS— Continued 
Balto. 

Seconds,  Yellow,  No.  8 . 

Selected  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  8 . 

Unpeeled,  No.  10 . 

Peeled,  No.  10 .  7.00 

PEARS* 

Standards,  No.  2,  in  syrup .  1.10 

No.  3  .  1.65 

Seconds,  No.  8,  in  water . 

No.  3,  in  Syrup . 

Extra  Standards,  No.  2,  in  Syrup....  1.26 

No.  8  .  1.86 

California  Bartletts,  Standard  2V4 . 

Choice  .  3.60 

Fancy  . 

Standard.  No.  10 . 

PINEAPPLE* 

Bahama,  Sliced,  Ebctra,  No.  2 . 

Grated.  Extra,  No.  2 . 

Sliced,  Extra  Standard,  No.  2 . 

Grated,  Extra  Standard,  No.  2 . 

Hawaii  Sliced,  Extra.  No.  2*4 .  2.86 

Sliced  Standard,  No.  2%.....*. .  2.70 

Sliced  Extra,  No.  2 . 

Sliced  Standard,  No.  2 . 

Grated.  Extra,  No.  2 . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 . 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico,  No.  10 . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . ]  iioo 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . ■^1""'.!"!"!!".^"’. 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved.  No.  2 .  2.*io 

Standard,  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2V4 . 4.00 

No.  10s  .  14.76 


Canned  Fish 


HERRING  ROE* 

10  oz . 

15  oz . 

17  oz.  . ’ . 

18  oz . 

19  oz . 

Standard.  No.  2,  Factory,  18  ox! 
LOBSTER* 

Flats,  1-lb.  cases,  4  dox . 

Hj-lb.  cases,  4  doz . . 

V4-lb.  eases,  4  doz . 

OYSTERS* 


1.10  1.16 

. .  1.40 

.  1.50 

.  1.60 


Standards,  4  oz . 

6  ox  . . . 

8  oz . 

10  oz . 

Selects.  6  oz . 

.  9!  fiO 

SALMON* 

Red  Alaska,  Tall,  No.  1 . 

Flat,  No.  V4 . 

Cohoe.  Tall.  No.  1 . 

.  3.60 

Flat.  No.  1 . . . .  . 

Flat.  No.  V4 . . . 

Pink.  Tall.  No.  1 . 

Columbia  Flat.  No.  1 . 

Flat.  No.  V4 . 

Chums.  Tall  . 

SHRIMP* 

Dry,  No.  1 . 

Wet,  No.  1,  Large . 

SARDINES*  (Domestic),  per  case 
F.  O.  B.  Eastport,  Me.,  1928  pack 
V4  Oil,  Keyless . 


J4  Oil,  Decorated.^.................. 

%  Oil,  Tomato,  Carton . 


V4  Mustard,  Keyless . 

%  Oil,  Carton . 

%  Mustard,  Keyless . . . 

California,  V4.  P«r  ease . 

Oval,  No.  1 . 

TUNA  FISH*  (California),  per  case 

White,  V4s  . 

White,  (4s  . 

White,  Is  . 

Blue  Fin,  V4b.— _ _ ........... 

Blue  Fin,  Is . . — . . 

Striped,  V4s  . 

Striped,  Is  .., . . 

Yellow,  V4s  . . 

Yellow,  is  . . 


.  8.00 

14.00  14.60 
. .  26.00 
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METAL  PACKAGE  CORPORATION  of  N  Y 

Boyle  Plant: 

811  S.  Wolfe  St.,  Baltimore.  Md. 

PI  lone  —  Wolfe  6300 

Alaspetli,  Y.  110  Past  42n<l  St.,  York  City  Brooklyn,  Y, 

SANITARY  CAN  DIVISION 

Carle  Cooling,  Sales  Manager 

Dad  Loweree  Cliarlie  Unruk  *Bill”  Riglitor,  Jr. 

X  Ed  W^oelper,  Seafood  Can  Department  / 
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BALTIMORE,  DECEMBER  16,  1929 


WEEKLY  REVIEW 


Tomato  Holdings  Down  liOwer  Than  Usual-Corn  Also, 
but  Corn  Pack  Proves  Larger  Than  Expected — Peas 
Work  into  Strong  Position. 

HE  BROADER  VIEW — At  the  Philadelphia  meet¬ 
ing  of  the  Tri-State  Packers  Association  there  was 
a  very  good  representation  of  the  leading  canners 
of  this  great  canned  foods  producing  region,  and  of  the 
brokers  and  a  few  jobbers.  Among  the  canners  there 
seemed  to  be  no  anxiety  about  being  able  to  sell  any  sur¬ 
plus  in  their  hands;  the  whole  question  was  as  to  the 
amount  of  goods  left  in  first  hands.  Our  impression 
from  this  study  is  that  there  are  fewer  goods  in  first 
hands,  and  that  means  mainly  tomatoes,  than  in  any 
previous  season  at  this  time  of  the  year.  We  had  the 
benefit  of  the  researches  of  several  experienced  men, 
and  from  their  solicitation  of  the  canners  it  would 
seem  that  if  there  is  25  per  cent  of  this  year’s  pack  as 
a  total  of  such  holdings  that  is  certainly  the  maximum, 
and  the  real  holdings  probably  do  not  amount  to  more 
than  15  per  cent  to  20  per  cent,  with  practically  a  whole 
year  of  supply  ahead  of  us.  The  canners  seem  to  know 
this ;  none  of  them  is  worried  abouf  what  he  has,  or  is 
anxious  to  sell  at  today’s  prices.  As  usual,  they  all 
seem  to  have  money  and  all  are  happy  and  most  opti¬ 
mistic.  That  surely  is  in  strange  contrast  with  the  fact 
that  these  Tri-States  are  willing  to  sell  No.  2  standard 
tomatoes,  of  fair  standard  quality,  at  85c,  while  every 
other  section  in  the  country  except  Virginia — and  the 
blame  for  this  price  is  all  placed  on  Virginia — is  selling 
the  same  goods  at  not  less  than  95c,  and  many  of  them 
at  $1  and  $1.05.  No  sane  m.an  could  explain  this  anom¬ 
aly.  There  is  no  need  to  sell  at  8214  to  85c;  every  one 
of  them  could  get  the  95c  or  $1  if  they  stood  for  it,  and 
the  man  who  sells  at  82V-2  to  85c  admits  that  he  is  a 
damphool,  but  he  goes  right  ahead  and  does  it.  And  if 
the  owner  of  such  goods  knows  that  they  are  worth  25c 
per  case  more  than  he  is  asking,  and  yet  is  willing  to 
let  the  buyer  have  them  at  that  price,  what  right  have 
we  to  complain?  Of  course,  he  is  hurting  the  market 
pd  hurting  himself  in  the  eyes  of  the  buyers,  and  hurt¬ 
ing  his  business  reputation  by  arousing  the  suspicion 


that  his  goods  are  not  up  to  standard  (you  can’t  tell 
any  man  that  another  man  deliberately  gives  away 
money),  and  therefore  this  foolishness  ought  to  be 
stopped.  We  used  to  hear  the  moan  that  the  market 
never  goes  up  until  the  canner  (doing  the  moaning) 
has  sold  all  his  goods.  It  looks  as  if  he  would  have  to 
wait  until  that  time  before  the  Tri-States  can  get  upon 
a  parity  with  all  the  rest  of  the  tomato-selling  world. 
Virginia  never  could  get  the  courage  to  ask  the  full 
market  price.  She  always  lags  5c  to  50c  per  dozen  be¬ 
hind  the  market.  The  Ozark  regions,  where  a  lot  of 
tomatoes  are  canned,  and  by  about  the  same  kind  of 
canners  as  in  this  Tri-State  region,  have  held  firmly  for 
95c  and  $1,  and  they  will  not  listen  to  delayed  ship¬ 
ments,  either.  And  so  it  is  in  every  other  region  where 
canned  tomatoes  are  sold.  The  Tri-States  and  Virginia 
continue  to  play  Santa  Claus  for  the  buyers. 

CORN — Statistics  this  year  seem  destined  for  dis¬ 
putes.  T.  E.  Dye,  who  is  the  Canners  Service  Cor¬ 
poration,  collected  his  statistics  upon  the  1929 
packs  some  time  ago,  and  just  after  announcing  the 
total  as  16,363,829  cases  of  all  kinds  and  grades,  an  er¬ 
ror  was  found  in  the  tabulation  and  it  had  to  be  cor¬ 
rected  by  wire.  The  error,  however,  did  not  change  the 
result  materially,  and  we  use  the  figures  as  originally 
given. 

Now  the  Government  has  completed  its  collection  of 
the  canned  corn  statistics,  and  finds  that  there  were 
canned  in  1929  17,486,744  cases  of  corn  of  all  kinds. 
These  figures  were  made  by  the  U.  S.  Census  Bureau, 
and  may  be  written  down  as  correct,  barring  possible 
minor  figure  changes  of  no  consequence.  That  means 
considerably  more  than  a  million  cases  more  than  Mr. 
Dye  reported,  and  so  w’e  may  expect  the  fireworks  to 
break  out  again. 

The  strange  thing  about  the  corn  situation  is  that 
com  stocks  are  reported  lower  in  first  hands  than  ever 
known  before,  the  pack  having  largely  been  taken  as 
futures,  and  it  has  been  distributed.  That  is  the  gist 
of  several  private  reports  by  men  who  ought  to  know, 
and  they  regard  the  corn  situation  as  very  strong. 

On  the  other  hand,  this  week  some  of  the  great  cen¬ 
tral  western  corn  canners  have  been  letting  some  goods 
"o  out  at  about  5c  under  the  market.  Evidently  they 
knew  what  was  coming.  But  if  the  inside  information 
on  the  lowness  of  spot  stocks  is  correct,  this  sort  of  sell¬ 
ing  will  only  make  the  case  the  stronger.  The  big  re- 
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ported  pack  will  not  put  any  cases  of  corn  back  into  the 
canners’  warehouses. 

Prices  on  canned  corn  are  easier  here  this  week, 
and  Maine  fetyle,  as  we  always  called  it,  selling  at 
$1.071/2>  as  against  a  previous  very  firm  price  of  $1.10. 
And  it  is  noticeable  that  some  Shoepeg  corn  has  crept 
back  into  quotation,  where  it  has  been  out  of  quotation 
for  many  weeks.  Corn  has  drawn  the  spotlight  upon 
itself,  and  it  will  be  interesting  from  now  on  until  after 
Convention  time. 

Peas — Peas  are  surely  working  themselves  into  a 
strong  position.  Buyers  have  been  quietly  looking  over 
the  field  and  getting  a  line  on  the  kind  of  peas  they  will 
want  soon  after  the  turn  of  the  year,  and  after  the  in¬ 
ventory  bogy  has  been  chased,  and  the  reports  are  that 
the  finer  grades  are  very  hard  to  find.  Some  of  these 
gumshoe  men  have  probably  run  into  each  other,  both 
trying  to  work  the  same  side  of  the  street,  and  that  al¬ 
ways  worries  the  buyers.  It  never,  however,  seems  to 
disturb  the  canners,  though  one  would  suppose  the 
canners  would  take  the  tip  and  boost  prices  when  they 
saw  what  was  going  on.  How  the  canners  do  hate  them¬ 
selves  and  love  the  buyers! 

There  has  been  a  slight  reduction  in  the  pea  prices 
this  week,  but  only  very  slight,  and  hardly  worth  men¬ 
tioning. 

Other  items  of  canned  foods  are  about  in  the  same 
position  as  the  staples.  Sweet  potatoes  have  had  ex¬ 
ceptionally  good  demand  and  the  market  is  nearly 
cleaned  up. 

Fruits  are  quiet,  but  retailers  say  the  demand  is 
heavy  for  Christmas  purposes,  and  that  means  buying 
soon. 

Canned  fish  is  meeting  normal  demand,  and  the 
threatened  closing  down  of  the  oyster  beds  by  ice  has 
been  avoided.  The  winter  has  set  in  colder  than  usual, 
and  much  earliei",  and  this  will  mean  better  business 
later  on. 


NEW  YORK  MARKET 

By  "New  York  Stater” 

Special  Correspondent  "The  Canning  Trade.” 


Market  Prices  Hold  Firm — Buyers  Expected  to  Get 
Busy  Early  in  the  Year — Tomatoes  Regain  Strength. 
Sweet  Potatoes  Seem  to  Be  About  Gone — Most 
Wanted  Peas  Scarce — Buyers  Thought  to  Need  Com. 
Fruits  Quiet. 

New  York,  December  12,  1929. 

HE  MARKET — The  generally  firm  maintenance 
of  canned  foods  prices  during  the  seasonal  quiet¬ 
ness  of  December  is  an  excellent  indication  of  the 
statistical  strength  underlying  the  market  so  far  as 
first  hands  are  concerned.  In  past  seasons  it  was  some¬ 
what  usual  for  packers  to  make  strong  efforts  to  move 
goods  during  the  December  quiet,  often  at  real  sacri¬ 
fices  of  their  profit.  However,  all  accounts  this  season 
seem  to  agree  that  there  will  be  a  real  shortage  of  can¬ 
ned  foods  before  fresh  vegetables  are  again  generally 
available.  There  has  been  a  little  quiet  spot  business 
done  during  the  last  week,  but  of  no  great  importance 
to  the  general  market.  Present  indications  are  that 
New  York  wholesalers  will  show  light  inventories  this 
year,  in  accordance  with  their  usual  custom,  and  will 
enter  the  market  immediately  upon  the  turn  of  the 
year.  Then  the  canners’  innings  will  start,  and  it  will 


be  interesting  to  watch  what  skill  they  will  display  in 
handling  a  sellers’  market. 

Southern  Tomatoes — Apparently  the  urging  of  mar¬ 
ket  students  has  won  the  attention  of  Southern  tomato 
factors,  as  the  market  here  has  tightened  perceptibly 
during  the  past  week.  They  are  reconciled  to  the  need 
of  holding  a  firm  front  during  the  deadening  quiet  of 
December,  and  then  reap  the  benefits  when  buying  on  a 
large  scale  is  resumed.  Some  spot  business  has  been 
done  during  the  last  few  days,  with  2s  back  steady  at 
85c  a  dozen.  Tomato  stocks  in  first  hands,  in  the  aggre¬ 
gate,  are  not  large,  and  the  important  wholesalers  in 
the  East  are  preparing  to  cover  their  needs  as  soon  as 
is  possible  after  inventories  are  completed. 

Sweet  Potatoes — Southern  stocks  are  reported  low 
in  canned  sweets,  and  the  new  buying  movement  ex¬ 
pected  in  January  will  probably  wipe  out  all  remaining 
goods  completely.  There  have  been  no  price  move¬ 
ments,  as  there  has  been  little  or  no  occasion  for  buy¬ 
ers  to  seek  deliveries  at  this  time.  What  the  price  sit¬ 
uation  will  be  in  January  is  problematical,  but  it  is 
fairly  well  recognized  that  an  upward  turn  is  to  be  ex¬ 
pected. 

Peas — ^The  most- wanted  siftings  are  scarce.  This 
situation,  reported  in  the 'trade  during  the  past  few 
weeks  as  a  rumor,  now  seems  to  be  an  established  fact. 
Buyers  who  operated  lightly  on  the  better  grade  packs 
are  now  scurrying  around  the  market  in  an  effort  to 
find  cover  for  their  needs  early  next  year.  As  far  as 
can  be  learned,  they  are  having  little  success  in  locating 
any  sizable  lots  for  January  shipment.  Prices  for  these 
wanted  siftings  are  accordingly  upward  bound. 

Com — The  status  of  canned  corn  remains  unchanged 
this  week  from  last.  Inventoriees  will  reveal  just  what 
the  corn  packers  may  expect  after  the  first  of  the  year. 
From  present  reports  in  the  Eastern  trade  it  is  believed 
that  the  majority  of  the  wholesalers  will  be  in  the  mar¬ 
ket  for  replacements  in  January.  Meanwhile  packers 
are  making  no  special  offers  in  an  effort  to  artificially 
speed  business,  and  prices  remain  steady  and  un¬ 
changed. 

Canned  Fruits — There  has  been  little  activity  in  new 
business  in  canned  fruits,  although  second  hands  re¬ 
port  a  steady  movement  into  consuming  channels.  The 
price  ranges  continue  practically  unchanged,  and  the 
present  dullness  is  considered  a  normal  December  con¬ 
dition. 

Asparagus — Distributors  report  an  uninterrupted 
movement  of  canned  asparagus,  especially  of  the  better 
grades.  Consumption  this  season  will  show  a  nice  vol¬ 
ume,  according  to  present  estimates  of  what  inventories 
will  show.  Asparagus  is  leaving  the  class  of  luxuries 
and  is  assuming  its  place  as  a  standard  canned  food 
commodity. 

Crabmeat — Firmness  continues  to  rule  in  fancy  crab- 
meat,  with  demand  unabated  and  prices  steady.  Both 
crab  and  lobster  meat  are  reported  in  good  call  in  the 
New  York  market. 

Shrimp — Better  catches  are  reported  at  Gulf  Coast 
canneries,  and  the  market  is  generally  firm.  The  small 
cans  are  moving  better  than  the  larger  packs  in  this 
market,  due  to  the  growing  popularity  of  shrimp  as  the 
basis  for  fish  cocktails. 

Green  Bean  Sales — The  sales  during  the  past  week 
have  been  in  part  carlots  for  shipment  in  cars  with 
tomatoes.  Prices  on  cut  stringless  green  beans  range : 
No.  2  size,  $1.00;  No.  10  size,  $5.00  to  $5.50.  Canners’ 
holdings  of  green  beans  are  quite  limited,  and  will 
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CHICAGO  MARKET 

•  By  ’’Observer" 

Special  Correspondent  of  ’’The  Canning  Trade" 


Buyers  Show  Evidences  of  Awakening — Canners  Stand 

Firm — Not  Enough  Goods  to  Supply  Demand — Corn 

Cleaned  Down  Lower  Than  Generally  Understood. 

Peas  in  Good  Shape — Advance  in  Tomato  Prices  Ex¬ 
pected — Asking  About  Beans — Heavy  Retailing  in 

Canned  Fruits. 

UYERS  STIRRING — The  customary  December 
doldrums  emphatically  prevail.  There  are  evi¬ 
dences  of  a  probable  awakening  amongst  buyers 
to  at  least  seme  extent  later  this  month ;  no  doubt  some 
keen  traders  are  already  setting  their  plants  to  snap 
up  some  canned  foods  bargains  which  may  perhaps  be 
available. 

Based  on  a  close  observation  of  the  market  over 
many  years  past,  it  has  been  interesting  to  note  what 
a  firm  front  has  been  recently  maintained  among  pack¬ 
ers  over  a  period  of  weeks,  despite  the  lack  of  sales  to 
encourage  them. 

A  large  part  of  the  explanation  of  this  seeming  for¬ 
titude  can  be  explained  by  the  answer  that  there  are 
relatively  no  supplies  in  canners’  hands  over  which  to 
become  excited. 

With  from  7,000  to  9,000  wholesale  buyers  of  canned 
foods,  where  are  the  supplies  to  be  found  if  any  sub¬ 
stantial  per  cent  of  them  come  into  the  market  ?  And 
whoever  has  been  observing  conditions  knows  full  well 
that  these  distributors  have  not  loaded  up  with  enough 
canned  foods  to  carry  them  to  next  pack. 

Corn — Very  little  change,  not  enough  business  being 
reported  to  really  make  a  market,  but  a  few  rumors  of 
business  actually  consummated  show  prices  unchanged. 
Offerings  are  relatively  few  and  not  over  a  few  cars 
here  and  there. 

In  talking  with  a  very  well-posted  authority  a  few 
days  ago,  he  indicated  that  the  general  rank  and  file  of 
buyers  would  be  astonished  to  know  how  little  com  is 
still  left  in  canners’  hands.  The  slack-up  in  selling  came 
just  as  the  last  clean-ups  were  being  negotiated,  and 
two  more  weeks  of  active  buying  would  have  put  corn 
up  from  10c  to  25c  per  dozen  all  the  way  around.  The 
same  reaction  has  only  been  postponed;  it  must  inev¬ 
itably  follow  as  the  shortage  begins  to  pinch. 

Peas — Fine,  healthy  condition,  not  much  selling,  but 
everybody  conscious  that  the  crop  will  move  out  in  an 
orderly  way  and  futures  will  receive  a  fair  support. 

If  this  present  condition  is  in  any  degree  attributable 
to  the  excellently  managed  Wisconsin  Canners  Associa¬ 
tion  (as  we  believe  it  is) ,  it  stands  as  an  eloquent  trib¬ 
ute  to  the  secretary  and  his  officers,  past  and  present. 

Tomatoes — The  strengthening -market  in  Baltimore 
has  been  largely  anticipated  by  those  who  saw  fit  to 
purchase  in  November.  The  general  expectation  pre¬ 
vails  that  another  up-pegging  of  prices  will  come  about 
yet  this  month. 

Green  and  Wax  Beans — Not  much  has  been  heard  of 
this  product  for  some  weeks.  Everybody  seemed  to  be 
sitting  tight,  but  now  inquiries  are  beginning  to  indi¬ 
cate  the  certainty  of  a  lot  of  forced  replenishments. 

It  would  appear  that  all  surpluses  will  be  out  of  can¬ 
ners’  hands  by  February  1st,  and  the  situation  will  be 
fixed  for  another  ample  pack  of  early  crop  Southern 
beans,  quite  as  was  done  last  season. 


California  Fruits — Considerable  selling  movement 
from  grocery  shelves  to  consumers,  but  it  is  noticeable 
that  the  advancing  prices  have  slowed  down  the  rap¬ 
idity  of  sale. 

Reports  come  from  California  owners  which  indicate 
that  some  of  them  have  quite  fair-sized  stocks,  which 
in  many  cases  have  not  sold  as  fast  as  was  hoped ;  how¬ 
ever,  they  indicate  they  will  not  start  price  reductions 
now,  feeling  that  they  can  always  wake  up  their  world 
market  by  baiting  up  a  little  more  attractive  trade. 

Substantially  improved  conditions  in  many  European 
countries  have  created  healthy  new  outlets  for  them 
which  have  not  been  possible  since  the  war. 

Buying  Brakes  Arc  On — When  instructions  come  to 
the  canned  foods  buyer  from  the  finance  department  to 
“put  on  the  buying  brakes,”  regardless  of  attractive 
trades,  an  abnormal  condition  is  created. 

In  spite  of  the  fact  that  the  warehouse  reserves  are 
flowing  freely  out  on  orders,  Mr.  Buyer  has  his  hands 
tied;  no  matter  how  fine  a  trade  is  offered,  he  cannot 
buy  it. 

A  condition  quite  as  above  described  prevails,  gener¬ 
ally  in  Chicago;  brokers  say  that  in  many  cases  ordi¬ 
narily  smart  buyers  seem  to  be  taking  almost  a  ridicu¬ 
lous  attitude  toward  most  attractive  offerings,  in  con¬ 
formance  to  hard  and  fast  instructions  from  their 
higher-ups.  There  will,  of  course,  be  .a  period  of 
scramble  to  compensate  this  unnatural  holding  back. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Correspondent  ''The  Canning  Trade." 


But  Few  Cars  Sold  This  Week — No  Delayed  Shipment 
Orders  Being  Accepted — Prices  Holding  Firm— ^ome 
Beans  and  Some  Greens  Selling — Death  of  Roy 
Nelson. 

Springfield,  Mo.,  December  12,  1929. 

OMATO  SALES — Very  few  cars  of  tomatoes  sold 
by  the  canners  of  the  Ozarks  during  the  past  week. 
There  are  two  reasons  for  this.  One  is,  the  can¬ 
ners  holding  tomatoes  are  only  willing  to  sell  for  im¬ 
mediate  or  prompt  shipment;  on  the  other  hand,  car¬ 
load  buyers  are  showing  the  usual  disposition  to  defer 
purchases  until  after  the  close  of  the  year’s  business. 
Numerous  orders  have  been  submitted  to  canners  for 
tomatoes  at  the  prevailing  market  prices  for  delayed 
shipment,  but  such  orders  have  all  been  promptly  de¬ 
clined.  The  limited  number  of  canners  who  have  of¬ 
ferings  of  tomatoes  on  the  market  now  at  prevailing 
prices  are  only  willing  to  sell  at  these  prices  because 
of  the  fact  that  such  canners  have  financial  obligations 
to  meet,  hence  the  necessity  of  marketing  one  or  two 
cars  of  tomatoes  in  order  to  secure  some  ready  cash 
with  as  little  delay  as  possible. 

Today’s  Tomato  Prices — Canners  who  have  any  of¬ 
fering  of  tomatoes  on  the  market  now  for  immediate 
or  prompt  shipment  are  holding  firm  at  the  following 
range  of  prices:  1st  standard  10  oz.,  60c  to  621/2^;  303 
cans,  16  oz.,  871/2^  to  90c;  2s  standards,  90c  to  95c; 
2V2  standards  (if  obtainable),  $1.40  to  $1.45;  10s 
standards  (if  obtainable),  $4.75  to  $5.00. 

The  big  end  of  the  supply  of  spot  tomatoes  in  the 
Ozarks  is  now  held  by  about  fifteen  canners,  who  will 
probably  not  market  their  holdings  until  late  winter  or 
spring  months,  unless  prices  advance  to  a  satisfactory 
basis  at  the  opening  of  business  in  January. 
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likely  be  sold  in  the  early  months  of  the  coming  year. 

Mustard  Greens — No  change  in  market  prices ;  No.  2 
size,  90c  No.  2i/^  size,  $1.15  No.  10  size,  $4.50  to  $4.75. 

Turnip  Greens — This  popular  food  product  is  obtain¬ 
able  in  the  district  either  in  straight  carlots  or  for 
shipment  in  cars  with  tomatoes.  No.  2  size,  90c  to  95c : 
No.  2Y2  size,  $1.20  to  $1.25 ;  No.  10  size,  $4.50  to  $4.65. 

Kraut — Just  cne  canner  in  the  district  offering  some 
No.  2  size  at  80c;  No.  2V2  size,  $1.10.  This  kraut  can 
be  bought  in  mixed  cars  with  mustard  greens,  turnip 
greens,  green  beans  and  tomatoes. 

Blackberries — No.  2  standards,  water,  E-L  cans, 
$1.10;  No.  10  standards,  water,  E-L  cans,  $5.00  to 
$5.25.  These  blackberries  can  be  bought  in  mixed  cars 
with  other  canned  foods. 

Canned  Apples— No.  10  standard  canned  apples  can 
be  bought  in  the  district  at  prices  ranging  from  $3.50 
to  $4.00  factory  points.  The  lower  priced  apples  are 
packed  from  Ben  Davis,  and  those  held  at  higher  price 
from  Jonathans. 

Future  Tomatoes — Canners  in  the  Ozarks  will  not 
name  any  prices  on  future  tomatoes  until  after  prices 
on  cans  and  other  supplies  have  been  fixed.  Prices  will 
likely  be  named  about  the  middle  of  January. 

Death  of  Roy  Nelson — Mr.  Roy  Nelson  passed  away 
on  the  5th  inst.,  and  his  funeral  was  held  at  his  home 
town,  Marshfield,  Mo.,  on  the  9th  inst.  More  than  two 
years  ago  Mr.  Nelson  had  a  severe  attack  of  flu,  which 
resulted  in  a  serious  heart  affection.  During  the  past 
two  years  everything  that  medical  science  could  do  was 
done  to  relieve  him  of  this  trouble.  However,  he  grad¬ 
ually  grew  worse  until  the  end  of  the  struggle. 

Mr.  Nelson  was  the  largest  tomato  canner  in  the 
Ozarks,  and  perhaps  in  the  Middle-West,  having  been 
engaged  in  the  industry  for  almost  a  quarter  of  a  cen¬ 
tury. 

Mr.  Nelson  was  a  man  of  sterling  character,  widely 
known  to  everyone  for  his  fair  dealings,  his  meek  and 
unostentatious  generosity  and  the  exemplary  life  he 
has  always  lived. 

In  the  passing  of  Mr.  Nelson  the  canning  industry, 
not  only  of  the  Ozarks,  but  in  other  sections  as  well, 
will  feel  the  loss  of  his  counsel  and  leadership. 


THE  GULF  STATES  MARKET 

By  BAYOU 

Special  Correspondent  of  "The  Canning  Trade" 


Lots  of  Small  Shrimp,  but  Scarcity  of  Canning  Size — 
Stocks  in  Canners’  Hands  Very  J.ow — Mississippi 
Canners  to  Begin  Pa.ssing  Oysters — Alabama  Will 
Not  Can  Oysters — Stocks  All  Cleaned  Out — Sweet 
Potato  Price  Short. 

Mobile,  Ala.,  December  12,  1929. 

HRIMP — The  shrimp  pack  in  Alabama  is  moving 
along  very  slowly,  due  to  the  scarcity  of  suitable 
shrimp  to  pack.  There  is  an  oversupply  of  small 
shrimp  in  the  bay  which  has  greatly  mixed  the  sizes, 
and  the  small  shrimp  predominate.  The  factories  will 
not  take  the  small  shrimp,  so  the  fishermen  are  forced 
to  abandon  the  bay  fishing,  because  it  is  utterly  im¬ 
practicable  to  select  the  shrimp  in  their  raw  state  after 
caught. 

Besides,  nearly  every  shrimp  caught  in  the  trawl  is 
dead,  or  so  near  dead  when  it  is  taken  out  of  the  trawl 
that  it  will  not  live  if  it  is  thrown  back  into  the  water, 
hence  the  waste- would  be  enormous  if  any  attempt  was 


made  to  pick  out  the  medium  and  large  shrimp  after 
they  were  caught  and  throw  the  small  ones  away. 

The  shrimp  in  the  Gulf  are  scarce,  therefore,  the  can¬ 
neries  are  finding  it  very  difficult  to  get  enough  shrimp 
to  operate,  and  if  the  supply  of  raw  material  does  not 
improve  the  factories  in  Alabama  will  be  forced  to  shut 
down  for  the  season. 

Conditions  are  the  same  in  Mississippi  and  Louisiana, 
and  as  the  sea  food  factories  there  are  expected  to  start 
packing  oysters  in  the  next  week  or  ten  days,  the  ma¬ 
jority  of  the  shrimp  fishermen  have  put  away  their 
shrimp  trawls  and  are  fitting  up  their  boats  with  oys¬ 
ter  dredges  and  equipment  to  start  oystering  for  the 
canning  factories. 

The  demand  for  raw  headless  shrimp  has  been  better 
this  past  week  than  it  has  been  for  a  good  while. 

The  demand  for  cooked  shrimp  is  very  good,  but 
there  is  very  little  stock  of  large  and  small  shrimp  in 
the  hands  of  packers  of  this  section,  and  no  medium 
shrimp  available.  The  prices  are  $1.45  per  dozen  for 
No.  1  small  shrimp  and  $1.70  per  dozen  for  No.  1  fancy 
large,  f.  0.  b.  cannery. 

Oysters — The  sea  food  factories  in  Mississippi  and 
Louisiana  are  making  preparations  to  start  canning 
oysters  within  a  week  or  ten  days,  and  the  oysters  are 
showing  up  in  good  shape.  The  canneries  in  Alabama 
are  not  figuring  on  packing  oysters  this  season,  as  the 
Conservation  Department  of  Alabama  has  not  definitely 
decided  whether  to  leave  the  reefs  or  bars  open  for  the 
canning  of  oysters  or  close  them  down.  However,  it  is 
possible  that  as  labor  in  the  sea  food  canning  industry 
is  so  badly  in  need  of  work,  that  the  Conservation  De¬ 
partment  will  open  the  reefs  to  the  canning  factories  in 
order  to  give  employment  to  the  labor. 

The  demand  for  raw  or  fresh  oysters  has  not  im¬ 
proved  from  last  week,  and  it  is  far  below  normal  for 
this  time  of  the  year. 

The  stock  of  cove  oysters  in  the  warehouses  of  the 
packers  is  pretty  well  all  cleaned  out  and  none  available 
in  this  section. 

The  following  are  the  prices  of  the  new  pack  for  de¬ 
livery  in  January  and  thereafter:  4-ounce  cans,  $1.15 
per  dozen;  5  ounce  cans,  $1.25  per  dozen;  3-ounce  cans, 
$2.30  per  dozen,  and  10-ounce  cans,  $2.50  per  dozen, 
f.  o.  b.  factory. 

Sweet  Potatoes — The  sweet  potato  pack  closed 
abruptly  last  week,  due  to  the  cold  weather  and  the 
small  amount  of  raw  material  available.  The  crop  was 
short  this  season,  and  therefore  the  pack  was  short. 
The  price  of  No.  2*4  can  sweet  potato  is  $1.15  per 
dozen,  f.  o.  b.  cannery,  and  it  is  doubtful  if  any  avail¬ 
able  in  this  section  now. 

Stringless  Beans — The  stock  of  stringless  beans  in 
this  section  is  pretty  well  cleaned  up,  and  no  carload 
shipments  available.  This  vicinity  had  the  largest  pack 
of  beans  in  the  history  of  the  industry,  and  the  market 
readily  absorbed  them.  The  prices  of  cut  stringless 
beans  is  $1.15  per  dozen  for  No.  2  cans  and  $1.50  per 
dozen  for  No.  2 1/2  cans,  f.  o.  b.  factory. 


— Sincm  1913 —  Reference;  National  Bank  oi  Baltimore 
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CALIFORNIA  MARKET 

By  “Berkeley** 

Special  Correspondent  “The  Canning  Trade.** 

No  Rains  Yet — Crop  Threatened — Small  Business  but 
No  Changes  in  Price — Vegetables  More  Active — Cut¬ 
ting  Bee  This  Week — Peach  Growers  Profited  by  the 
Freeze. 


San  Francisco,  December  12,  1929. 

NO  RAIN — Another  week  has  passed  and  still  Cali¬ 
fornia  is  without  rain.  The  succession  of  warm, 
cloudless  days  has  become  monotonous,  to  say  the 
least,  and  even  city  dw'ellers  who  do  not  thoroughly  ap¬ 
preciate  the  gravity  of  the  situation  would  welcome  a 
change.  Weather  experts  are  digging  into  the  records, 
and  while  a  counterpart  of  the  present  season  cannot 
be  found,  it  is  pointed  out  that  there  have  been  dry  fall 
seasons  before  that  have  been  followed  by  fairly  wet 
winters.  Prospects  for  good  crops  of  grain  are  rapidly 
going  a  glimmering,  and  the  outlook  is  none  too  bright 
for  some  crops  in  which  canners  are  directly  interested. 
In  the  Santa  Clara  Valley  some  orchardists  are  pump¬ 
ing  for  irrigation,  something  unheard  of  for  the  month 
of  December. 

Fruits — The  canned  fruit  list  is  without  price  change 
this  week,  with  very  little  business  being  done,  other 
than  that  of  a  fill-in  nature.  Canners  are  busy  making 
shipments  on  orders  booked  earlier  in  the  season,  and 
are  making  an  effort  to  get  as  much  as  possible  out  of 
warehouses  by  the  end  of  the  year.  It  is  currently  re¬ 
ported,  and  is  very  likely  true,  that  some  interests  are 
making  price  concessions  on  certain  grades  of  apricots 
and  pears.  But  it  is  likewise  true  that  sales  at  these 
concessions  are  extremely  limited.  The  wholesale  trade 
is  not  interested  in  making  further  purchases  at  this 
time,  regardless  of  price,  except  on  items  on  which  it  is 
short.  Even  then  the  trade  seems  inclined  to  buy  onlv 
enough  to  last  until  the  turn  of  the  year.  Right  through 
the  season  wholesalers  seem  to  have  ordered  with  a 
view  of  having  stocks  well  cleaned  up  by  the  end  of  the 
year,  so  January  should  witness  some  real  activity  pro¬ 
viding  they  estimated  the  demand  in  advance. 

Vegetables — The  canned  vegetable  market  seems  to 
be  showing  more  activity  than  is  in  evidence  in  fruits 
and  packs  are  sold  up  closer.  Interest  is  being  shown 
in  the  announcement  by  the  Government  that  it  will  be 
in  the  market  shortly  before  Christmas  for  quite  a  sub¬ 
stantial  quantity  of  vegetables,  with  much  of  the  pur¬ 
chase  to  be  shipped  to  the  Philippines.  If  the  inquiry 
was  for  fruits  it  would  occasion  more  pencil  sharpening 
on  the  part  of  canners. 

Cutting  Bee — A  large  attendance  of  canners  was  ex¬ 
pected  at  the  vegetable  cutting  bee  to  be  held  at  San 
Francisco  this  week  under  the  auspices  of  the  Canners 
League  of  California.  Canners  have  gained  so  much 
from  the  canned  fruit  cutting  bee  held  in  conjunction 
with  the  annual  convention  of  the  League  in  the  spring 
that  a  similar  affair  for  the  benefit  of  packers  of  vege¬ 
tables  has  come  about  as  a  matter  of  course.  The  af¬ 
fair  will  be  held  in  the  cutting  room  of  one  of  the 
largest  packers,  where  facilities  are  ample  for  work  of 
this  kind,  and  will  be  attended  only  by  members  of  the 
League,  their  employes  and  a  few  interested  state  and 
federal  officials. 

Peaces — The  ninth  annual  convention  of  the  Cali¬ 
fornia  Canning  Peach  Growers  was  held  last  week  at 
the  St.  Francis  Hotel,  San  Francisco,  with  an  attend¬ 


ance  of  about  100.  It  was  brought  out  at  this  gather¬ 
ing  that,  despite  the  frost  of  last  spring,  which  cut 
down  the  crop  at  least  50  per  cent,  growers  received 
twice  as  much  for  the  crop  as  the  previous  year.  The 
keynote  of  all  expressions  at  the  gathering  was  satis¬ 
faction  over  the  past  year’s  results  and  optimism  for 
the  coming  season.  Manager  A.  D.  Poggetto  made  a 
formal  report  on  1929  crop  results,  in  which  the  1929 
pack  was  listed  at  7,972,086  cases,  making  a  total  of 
10,472,086  cases  of  peaches  available  for  consumption. 
He  advised  that  80  per  cent  of  the  total  had  already 
been  disposed  of  by  canners.  Comparing  prices  re¬ 
ceived  by  growers  during  the  past  two  years.  Manager 
Poggetto’s  report  showed  that  177,000  tons  of  fruit 
were  disposed  of  this  year  at  any  average  price  of$70 
a  ton,  realizing  about  $12,500,000.  In  1928  the  crop 
harvested  amounted  to  321,000  tons,  but  this  was 
moved  at  $20  a  ton,  so  that  growers  received  but  $6,- 
420,000.  The  results,  according  to  Manager  Poggetto, 
“offer  convincing  proof  of  the  soundneess  of  the  policy 
of  fitting  production  to  market  needs.”  He  declared 
that  had  “it  been  possible  in  the  last  two  years  to  se¬ 
cure  co-operation  and  support  of  the  different  groups 
on  a  crop-control  plan  the  growers,  instead  of  suffering 
unnecessary  losses,  could  have  realized  their  produc¬ 
tion  costs  and  perhaps  some  margin  of  profit.”  For  the 
1929  crop  growers  received  $80  for  No.  1  fruit,  $50  for 
No.  2  and  $40  for  No.  3.  The  officers  chosen  for  the  en¬ 
suing  year  are :  President,  S.  C.  Day,  Loomis ;  vice-pres¬ 
ident,  L.  A.  Walton,  Yuba  City;  secretary,  C.  C.  Gal¬ 
braith,  Yuba  City;  treasurer.  Will  Martin;  directors, 
C.  C.  Galbraith,  Charles  A.  Worden,  Leonard  A.  Walton, 
L.  H.  Bowen,  H.  B.  Taylor,  E.  R.  Williams,  R.  F.  Guerin 
and  S.  C.  Day.  The  conference  members  are:  Howard 
Harter,  P.  Vantress,  G.  F.  Otis  and  H.  H.  Greene,  Yuba 
City;  J.  J.  Brennan,  Loomis;  B.  W.  Potter  and  C.  M. 
Chase,  Linden ;  Elmer  Lamb,  Ceres ;  S.  M.  Davis,  Kings- 
burg;  George  W.  Vogt,  Atwater;  G.  C.  Aydelott,  Han¬ 
ford;  J.  F.  Dahlem,  Exeter,  and  Ed  Frane,  Reedley. 
The  membership  of  1,506  is  confined  to  growers  in 
Northern  and  Central  California. 
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What  Canned  Foods  Distributors  are  Doing 

Grocers  Again  Caught  in  Cigarette  War — Kroger  Names  New  Low  Price  on  Double 
Sales — Powerful  British  Can  Company  Formed  to  Serve  Needs  of  British  Isles — Grocers’ 
Part  in  National  Business  Survey  Reviewed  by  Secretary  Rowe — Retail  Grocers’  Associ¬ 
ation  in  Active  Support  of  Price  Maintenance  Law — California  Cooperative  Buying  Group 
Declares  Dividends. 


Grocers  again  caught  in  cigarette  “war”— 

Grocers  who  are  attempting  to  maintain  a  cigarette  stock 
for  the  convenience  of  their  patrons  have  again  been 
caught  in  the  profit-slashing  toils  of  a  price  war.  In  view  of 
the  extent  of  the  latest  price  cuts  all  of  the  profit,  small  at  best, 
will  apparently  be  eliminated,  and  it  is  possible  that  the  purvey¬ 
ing  of  cigarettes  is  likely  to  prove  an  expense,  due  to  the  cus¬ 
tom  of  presenting  matches  free. 

One  concern,  the  Kroger  Grocery  &  Baking  Company,  Cin¬ 
cinnati,  has  taken  the  bull  by  the  horns  and  is  quoting  the  low¬ 
est  prices,  namely,  12  cents  for  one  pack,  and  two  packs  for  23 
cents,  or  111^  cents  per  package.  This  establishes  a  new  low 
for  less  than  carton  lots  in  the  newest  wave  of  price  cutting, 
which  started  with  the  action  of  the  United  Cigar  Stores  Co.  of 
America  in  cutting  the  price  to  12  cents  a  package.  The  pre¬ 
vious  price  war  was  stopped  when  manufacturers  announced  an 
advance  early  in  October. 

The  manufacturers  have  not  readjusted  their  prices  since  the 
October  move,  and  now  when  Kroger  sells  cigarettes  for  11 ’4 
cents  a  package  it  \vill  make  a  gross  profit  of  .22  cents  a  pack¬ 
age,  or  1.9  per  cent  of  the  selling  price.  When  the  12  cent  price 
is  charged  in  the  case  of  single  pack  sales,  the  gross  profit  is 
.72  cents  per  package,  or  6  per  cent  gi’oss  profit.  Out  of  these 
profit  spreads  the  cost  of  distribution  must  be  met.  While  this 
item  of  expense  is  less  with  large  distributors  who  consider  the 
sale  of  cigarettes  secondary  to  their  other  business,  it  would 
appear  that  it  would  necessarily  wipe  out  the  small  margin. 
As  a  matter  of  fact,  with  the  free  distribution  of  matches, 
cigarette  selling  is  liable  to  prove  an  expense. 

It  is  difficult  to  see  how  any  profit  can  be  made  at  existing 
retail  prices  unless  manufacturers  grant  concessions  from  their 
quoted  levels,  and  it  is  emphatically  denied  that  such  is  the  case. 
As  a  matter  of  fact,  the  Liggett’s  Drug  Stores  frankly  adver¬ 
tise  their  cigarette  offerings  “at  prices  representing  approxi¬ 
mately  our  costs.” 

It  is  pointed  out  by  disgruntled  distributors  who  are  caught 
in  the  present  storm  that  while  retailers  are  stimulating  cig¬ 
arette  sales  by  eliminating  their  profit  the  position  of  the  man¬ 
ufacturers  is  unaffected  except  as  to  be  benefited.  As  retailing 
and  manufacturing  are  distinct  activities  and  price  changes  by 
the  retailer  do  not  affect  the  position  of  the  manufacturer, 
whereas  a  change  by  manufacturers  is  necessarily  reflected  in 
retailing. 

British  Can  Company  Formed — A  powerful  British  industrial 
and  financial  group,  headed  by  British  Shareholders  Trust,  Ltd., 
and  acting  in  co-operation  with  the  American  Can  Company  and 
the  Thermokept  Corporation,  has  formed  the  British  Can  Com¬ 
pany  for  the  purpose  of  developing  the  manufacture  of  contain¬ 
ers  for  tobacco,  fruit,  vegetables,  meat  and  other  canned  foods 
in  the  British  Isles.  For  this  purpose,  the  British  Can  Com¬ 
pany  has  acquired  the  business  of  Ernest  Taylor,  Ltd.,  of  Liv¬ 
erpool,  one  of  the  best  equipped  and  most  progressive  of  the 
British  manufacturers.  It  is  intended  to  erect  new  factories 
and  to  extend  the  Liverpool  factory  and  equip  it  with  the  most 
efficient  of  automatic  and  labor-saving  machinery  which  has 
been  perfected  by  the  American  Can  Company. 

The  British  Can  Company  has  entered  into  agreements  under 
which  it  vill  enjoy  the  exclusive  right  to  purchase  and  use  in 
the  British  Isles  the  can-making  machinery  of  the  American 
Can  Company  and  the  can-closing  machinery  for  packing  foods, 
etc.,  under  the  vacuum  of  the  Thermokept  Corporation.  It  will 
also  enjoy  the  benefits  of  the  technical  experience  and  research 
work  and  the  manufacturing  and  selling  methods  of  the  Amer¬ 
ican  Can  Company  and  the  Thermokept  Corporation. 

The  American  Can  Company  is  one  of  the  best  organized  and 
most  progressive  undertakings  in  the  United  States.  It  op¬ 
erates  51  plants  for  the  manufacture  of  containers,  and  in  addi¬ 
tion  it  owns  and  operates  six  factories  for  the  manufacture  of 
can-making  machinery  for  its  own  use.  The  American  Can 
Company  has  befen  very  successful  and  average  profits  for  the 


past  six  years  were  $18,000,000  per  annum  and  profits  for  last 
year  were  in  excess  of  $24,000,000. 

The  Thermokept  Corporation  was  organized  in  1914  to  operate 
various  patents  pertaining  to  the  sealing  and  closing  of  food 
and  other  products  under  vacuum  and  to  perfect  the  automatic 
machinery  for  that  purpose.  The  sellers  are  taking  the  entire 
purchase  price  in  shares  of  the  new  company.  The  American 
gi’oup  will  take  an  active  interest  in  the  management  of  the 
new  company. 

In  discussing  this  development,  Robert  M.  McMullen,  chair¬ 
man  of  the  Thermokept  Corporation,  declares:  “Formation  of 
the  British  Can  Company  marks  a  long  stride  in  the  manufac¬ 
ture  of  tin  cans  in  the  British  Isles.  The  American  Can  Com¬ 
pany  and  the  Thermokept  Corporation  will  own  a  very  substan¬ 
tial  amount  of  stock  in  the  British  Can  Company.  The  new 
company  will  begin  operations  equipped  with  every  latest  facil¬ 
ity  for  the  up-to-date  manufacture  of  containers  and  will  have 
the  benefit  of  the  vacuum  packing  machine  perfected  by  the 
Thermokept  Corporation.  With  the  added  facilities  now  at  their 
demand,  the  new  company  will  be  able  to  engage  in  all  lines  of 
packing.” 

Grocers’  Part  in  National  Business  Survey — R.  H.  Rowe,  sec¬ 
retary  of  the  American  Wholesale  Grocers’  Association,  in  a 
communication  addressed  to  all  members,  reviews  the  Hoover 
Business  Survey  Conference  as  follows: 

“The  National  Business  Suiwey  Conference,  called  by  the 
United  States  Chamber  of  Commerce  at  the  request  of  President 
Hoover,  had  for  its  purpose  the  routing  of  any  hard  times 
psychology  that  may  have  been  engendered  by  the  stock  market 
crash. 

“If  hard  figures  and  exact  data  can  dispel  whatever  contagion 
of  business  depression  feeling  may  have  started,  then  the  con¬ 
ference  held  in  Washington  December  5  will  be  entirely  suc¬ 
cessful.  At  that  conference  some  thirty-five  or  forty  repre¬ 
sentatives  of  the  major  lines  of  the  business  of  the  nation  laid 
their  cards  on  the  table  showing  what  the  situations  in  their  in¬ 
dustries  are  now  and  w'hat  they  expect  will  be  the  result  of  the 
next  six  months. 

“From  these  statements  it  appears  that  the  steel  manufac¬ 
turers,  the  railroads  and  public  utilities  will  embark  upon  an 
extensive  expansion  requiring  a  huge  volume  of  commodities 
and  giving  employment  to  thousands.  Nowhere  did  there  ap¬ 
pear  any  intention  of  laying  off  employees  or  reducing  wages. 
While  slight  recession  is  indicated  in  some  lines  of  business  for 
the  immediate  future,  the  facts  presented  to  the  conference  in¬ 
dicate  1930  as  a  year  of  normal  business.  It  was  made  patent 
that  panic  psychology  has  no  basis  on  which  to  rest  and,  having 
none,  will  soon  disappear. 

“President  Hoover,  in  addressing  the  conference,  said  that 
the  immediate  duty  is  that  there  be  no  move  to  reduce  wages 
and  that  there  should  be  continuity  and  an  expansion  of  the 
construction  and  maintenance  work  of  the  country.  As  was 
pointed  out  by  a  number  of  speakers,  these  duties  can  only  be 
made  effective  as  they  are  put  into  operation  by  the  individual 
and  individual  companies  constituting  the  various  lines  of  activ¬ 
ity.  An  executive  committee  of  the  Chamber  will  be  named  to 
fellow  up  the  work  of  the  conference. 

“The  message  of  the  conference,  therefore,  to  wholesale  gro¬ 
cers  is  that  they,  in  their  individual  businesses,  along  with  the 
individual  business  of  all  other  lines,  should  not  lay  off  em¬ 
ployees  or  reduce  salaines  nor  curtail  any  work  of  expansion  or 
operation  that  was  justified  prior  to  the  stock  market  collapse. 

“Frank  S.  Gates,  first  vice-president  of  the  Association,  was 
the  official  representative  of  this  organization  at  the  conference. 
The  conference  was  also  attended  by  President  J.  H.  McLaurin 
and  Secretary  R.  H.  Rowe. 

“Based  upon  questionnaires  sent  out  to  wholesale  grocers  just 
prior  to  the  conference,  Mr.  Gates  compiled  and  submitted  to  the 
United  States  Chamber  of  Commerce  the  following  report  on 
the  status  of  the  wholesale  grocery  business: 
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“Following  prompt  receipt  of  invitation  to  send  a  delegate 
to  the  conference,  the  American  Wholesale  Grocers’  Association 
immediately  put  into  action  the  machinery  of  its  Washington 
oifice  to  gather  the  information  that  was  suggested  as  desired. 

“As  the  time  was  short  and  our  membership  scattered  over 
the  entire  United  States,  it  was  hardly  to  be  expected  that  we 
would  receive  in  time  to  submit  to  the  conference  replies  to  our 
questionnaire  from  all  of  the  individual  members  of  our  Asso¬ 
ciation. 

“We  are  gratified,  however,  to  have  received  sufficient  replies 
to  warrant  us  in  the  belief  that  a  recapitulation  of  those  re¬ 
ceived  would  fairly  represent  the  whole. 

“Some  35  or  40  States  are  represented  by  the  replies  we  have 
received  and  in  itself  gives  us  a  very  fair  index  to  the  conditions 
that  prevail  throughout  the  entire  United  States,  allowing,  of 
course,  for  any  unusual  conditions  that  may  prevail  or  affect 
any  special  sections. 

“As  a  whole,  the  replies  indicate  a  normal  condition  in  the 
wholesale  grocery  trade  throughout  the  country  for  the  past 
eleven  months  as  compared  to  the  same  period  in  the  previous 
year. 

“A  slight — very  slight — ^recession  in  volume  is  indicated  in 
the  comparison  of  the  eleven  months  of  this  year  with  the  same 
pei*iod  of  last  year.  This  slight  recession,  however,  is  inconse¬ 
quential  and  cannot  be  taken  to  indicate  any  unusual  disturb¬ 
ance  or  seriously  declining  volume. 

“As  a  whole,  the  replies  would  indicate  a  very  satisfactory 
condition  throughout  the  country  in  the  wholesale  grocery 
business. 

“It  is  interesting  to  note  from  these  replies  that  there  are  no 
special  sections  or  parts  of  the  country  that  appear  to  be  ad¬ 
versely  affected.  From  the  same  sections  conditions  as  reflected 
by  the  individual  replies  indicate  no  greatly  varied  conditions 
exist. 

“From  the  replies  received  there  seems  to  be  no  reason  for 
concern  or  anxiety  as  to  the  future  of  wholesale  distribution 
wffiere  the  individual  business  is  conducted  with  proper  regard 
for  those  business  fundamentals  which  are  necessary  to  the 
ultimate  success  of  any  business. 

“Inventories  are  reported  as  normal.  There  appears  to  have 
been  no  excessive  speculative  buying  or  hoarding  of  merchan¬ 
dise.  Purchasing  at  this  season  of  the  year  is  being  held  to 
minimum  requirements  to  avoid  excessive  inventories.  This,  we 
believe,  is  the  customary  practice. 

“The  reports  would  indicate  that  for  the  six  months  following 
the  turn  of  the  year  purchasing  of  supplies  will  be  resumed  in 
crderly  fashion,  and  that  there  will  be  no  stagnation  or  unusual 
slowing  down  of  business. 

“We  desire  to  express  to  the  United  States  Chamber  of  Com- 
mei-ce  our  thanks  and  appreciation  at  being  accorded  the  priv¬ 
ilege  of  participating  in  the  conference  and  to  assure  President 
Hoover  and  the  Chamber  of  Commerce  of  our  readiness  to  co¬ 
operate  with  them  in  evei-y  way  possible  in  their  program  for 
stabilizing  business  conditions.” 

Support  Price  Maintenance  Law — The  National  Association 
of  Retail  Grocers  is  again  taking  active  interest  in  the  estab¬ 
lishment  of  a  price  maintenance  law  in  the  belief  that  such  a 
law  will  help  in  stabilizing  “excessive  price  competition”  in  the 
grocery  business,  according  to  C.  H.  Janssen,  secretary-manager 
of  the  organization. 

In  a  statement  to  the  members  of  the  House  Committee  on 
Interstate  and  Foreign  Commerce,  Mr.  Janssen  says,  in  part: 

“This  association  has  repeatedly  expressed  itself  in  favor  of 
a  price  maintenance  law,  which  would,  in  its  operation,  tend  to 
stabilize  the  excessive  price  competition  prevalent  in  the  trade. 
This  association  believes  that  House  Bill  No.  11,  by  Kelly, 
known  as  the  ‘Fair  Trade  Act,’  will  accomplish  this,  and  that  by 
permitting  manufacturers  to  legally  protect  advertised  brands 
and  that  it  will  do  just  what  the  subcommittee  of  your  com¬ 
mittee,  in  its  report  to  the  Seventieth  Congress,  dated  April  30, 
1928,  states.  Your  subcommittee  concludes  its  report  with  the 
following  paragraph:  * 

“  ‘By  reason  of  the  consideration  above  set  forth,  which  seems 
to  indicate  that  the  legislation  will  not  enable  manufacturers 
or  dealers  to  charge  unfair  prices,  but  that  it  will  tend  to  di¬ 
minish  unfair  competition  and  thus  in  the  end  benefit  the  public, 
and  that  it  will  place  the  smaller  manufacturer  of  trade-marked 
articles  more  nearly  on  an  equality  with  his  larger  competitors, 
your  subcommittee  reports  to  the  full  committee  that  in  its 
opinion  the  bill  as  amended  should  be  favorably  reported  to  the 
House.’ 

“The  National  Association  of  Retail  Grocers  unqualifiedly  en¬ 
dorses  the  conclusions  of  the  committee  and  earnestly  prays 
that  the  full  Committee  on  Interstate  and  Foreign  Commerce 
will  exercise  its  wisdom  by  complying  with  the  recommendations 


of  its  subcommittee  and  favorably  report  this  measure  to  Con- 
gi-ess  for  early  enactment  into  law.” 

Co-operative  Buyers  Declare  Dividend — A  successful  year  is 
being  achieved  by  the  Certified  Grocers  of  California,  Inc.,  ac¬ 
cording  to  reports  that  are  current  in  Los  Angeles.  It  is  un¬ 
derstood  that  a  stock  dividend  of  10  per  cent  was  recently  de¬ 
clared  on  common  stock,  and  a  semi-annual  dividend  of  8  per 
cent  on  the  preferred  issue.  This  organization  is  one  of  the 
most  recently  organized  co-operative  buying  groups  in  Cali¬ 
fornia’s  retail  grocery  business,  having  been  established  last 
April. 

PENNSYLVANIA  CANNERS  URGED  TO  JOIN 


Every  canner  who  operates  in  Pennsylvania  should 
certainly  be  a  member  of  this  Association. 

At  present  the  Pennsylvania  laws  applying  to 
canneries  and  similar  establishments,  while  somewhat 
stringent  as  to  sanitary  conditions,  are  favorable  to  the 
canners.  But  bear  in  mind  the  Pennsylvania  Legisla¬ 
ture  meets  again  next  year,  and  that  every  legislature 
brings  forth  a  crop  of  proposed  bills,  some  of  which 
would  just  about  put  all  canners  out  of  business.  As 
examples,  the  bill  that  would  have  required  every  can, 
label  and  carton  to  show  date  of  packing  and  earlier 
proposals  as  to  labor  and  sanitary  conditions  would 
have  imposed  such  expense  and  hardship  on  Pennsyl¬ 
vania  canners  as  to  put  many,  if  not  all  of  them,  out  of 
business. 

We  need  both  your  moral  and  financial  support  to 
successfully  oppose  similar  bills  that  will  almost  cer¬ 
tainly  be  proposed  during  the  next  meeting  of  the  Leg¬ 
islature.  We  also  need  the  support  of  all  broker  friends 
who  sell  Pennsylvania  canned  foods  and  of  our  machin¬ 
ery  and  supply  friends  with  whom  we  do  business. 

Every  Pennsylvania  canner  of  tomatoes,  including 
our  friends  just  across  the  state  line  whose  pack  of  to¬ 
matoes  is  similar  to  the  Pennsylvania  pack,  will  benefit 
through  being  members  of  this  Association.  Pennsyl¬ 
vania  tomatoes  are  the  finest  in  the  world.  The  entire 
Eastern  market  for  the  highest  grade  of  tomatoes  look 
to  Pennsylvania  for  their  supplies.  If  we  properly 
handle  our  tomatoes  we  can  get  this  business  at  prices 
that  are  satisfactory  to  both  the  canner  and  the  buyer. 
By  co-operating  as  members  of  this  Association  we  can 
maintain  the  quality  of  our  tomatoes  and  other  goods 
so  as  to  put  Pennsylvania  canners  in  even  stronger  po¬ 
sition  as  to  high  grade  tomatoes,  and  this  also  applies 
to  stringless  beans.  By  all  means  we  should  avoid 
packing  low  grade  goods  of  any  kind,  especially  toma¬ 
toes  and  stringless  beans. 

We  usually  hold  several  meetings  during  the  early 
part  of  each  year,  comparing  notes  as  to  the  best  varie¬ 
ties  of  seeds,  the  best  source  of  supply  for  plants  and 
the  best  packing  practices,  and  I  firmly  believe  the  in¬ 
formation  cheerfully  given  by  our  canner  members  at 
these  meetings  does  help  other  canners,  and  thus  makes 
the  business  better  for  all  of  us. 

It  is  not  possible  to  outline  all  of  the  advantages  of 
being  members  of  this  Association  in  a  letter.  I  again 
call  your  attention  to  our  annual  meeting  at  10.30  A.  M. 
December  17th,  at  Hotel  Yorktown,  York,  Pa.,  and  urge 
that  you  attend.  I  hope  all  present  members  will  re¬ 
new  their  membership  and  every  other  Pennsylvania 
canner  will  apply  for  membership.  Our  dues  are  $10 
per  year,  and  there  is  no  other  expense. 

With  kindest  regards,  I  am  very  truly  yours, 

PENNSL VANIA  CANNERS  ASSCIATION, 
Charles  G.  Summers,  Jr.,  President. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 


SMILE  AWHILE 

iThmrm  i»  a  aaving  gracm  in  a  amnae  of  humor. 

your  mintf— and  your  body.  You’ll  be  better  mentally, 
phyaioally — and  finanoially 
p  Sand  in  YOUR  contribution 

5  All  are  weloome.  j 
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Lard  Pail  Equipment 

We  build  a  full  line  of  ma¬ 
chinery  for  the  economical 
production  of  straight  and 
tapered  lard  pails  and  will  be 
pleased  to  furnish  details  on 
request. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

I  Detroit,  Cleveland,  Chicago,  Cincinnati, 
\  Philadelphia,  New  Haven,  Rochester 


LABELS 

— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 

Piedmont  Label  Co.,  Inc. 

Bedford,  Va. 

TEACHER  WAS  POPULAR 

Teacher — Quote  a  Scripture  verse.” 

Pupil — Judas  went  out  into  the  garden  and  hanged 
himself. 

Teacher — Fine.  Quote  another. 

Pupil — Go  ye  and  do  likewise. 


SOUGHT  REVENGE 

Very  Small  Boy — Father  broke  this  vase  before  he 
went  out. 

His  Mother  (surveying  fragments) — My  beautiful 
vase.  Just  wait  till  he  comes  back,  that’s  all. 

“May  I  stay  up  until  he  does,  mummie?” 


SERVED  HIM  RIGHT 

Artist — How  do  you  like  this  picture? 

Visitor — H’hm ;  it  might  be  worse. 

“Sir,  I  hope  you  will  withdraw  that  statement.” 
“Very  well ;  it  couldn’t  be  worse.” 


QUICK  COMEBACK 

Have  you  any  objections  to  my  marrying  your  daugh¬ 
ter?” 

“Why,  I  don’t  know  anything  at  all  about  you.” 
“Good!  Then  you  can’t  have  any  objections.” 


WHO  (JOT  THE  NECK 

“My  landlady  saved  me  the  tenderest  part  of  the 
checken  yesterday  when  I  was  late  for  dinner.” 

“What  part  was  that  ?” 

“Some  of  the  gravy.” 


THEN  SHE  GULPED 

Hatfield — What  does  the  flapper  say  as  she  swallows 
a  hot  dog? 

Goughian — Down,  Fido. 


HE  WAS  QUITE  RIGHT 

Pauline  (indignantly) — You  had  no  business  to  kiss 
me. 

Paul — But  it  wasn’t  business ;  it  was  pleasure. 


The  Lady — I  gave  you  a  piece  of  pie  last  week,  and 
you’ve  been  sending  your  friends  here  ever  since. 

The  Tramp — You’re  mistaken,  lady.  Them  were  my 
enemies. 


NOT  GUILTY! 

Motorist  (to  man  in  uniform) — Pardon,  sir,  but 
could  you  tell  me  where  I  could  get  a  drink  ? 

Man  in  Uniform — I’m  only  a  street  car  motorman. 
You’re  the  third  man  this  morning  who  has  mistaken 
me  for  a  policeman. 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Considt  the  advertisements  for  details. 


accountants,  Certifl«4.  P«UU. 
adhesives.  Paatei  aad  Oaau.. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

adjuster,  for  Chaim  DoTieaa. 

Haiaaehek  Mach.  Co.,  Kewaumoo,  Wia. 

Apple  Paring  Machines.  See  Paring  Mash. 


BASKETS,  Picking. 

bean  snipper. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 


beet  machinery. 

Ayars  Mach.  Co..  Salem,  N.  J. 

A.  K.  Robins  ft  Co..  Baltimore. 

BaskeU,  Wire,  Scalding,  Picking,  etc.  Sea  Can¬ 
nery  Supplies. 

BELTS,  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Gind.  Maoh. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Emit. 
Ayam  Mach.  Co.,  Sal^  N.  ^ 
Berlia-Chapman  Co.,  Berlin,  Wis. 
Huntley  Mfg.  Co..  Brocton,  N.  Y. 

A  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague  Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES.  Steam. 
Edw.  Renneberg  ft  Sons  Co.,  Baltimore. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Slaysman  ft  Co.,  Baltimore. 

BOOKS,  on  Canning.  Pormnla,  Etc. 


A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade.  Baltimore. 


Bottle  Capa.  See  Caps. 

Bottle  Cases.  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 


Ayars  Mach.  Co..  Salem,  N.  J. 

Edw.  Ermold  Co.,  New  York  City. 

Bottle  Screw  Caps.  See  Caps. 

BOXF.S.  Corrugated  Paper 
Hinde  &  Dauch  P.  Co.,  Sandusky,  O. 

BOX  (Corrugated)  SEALING  MACHINES. 


A.  K.  Robins  ft  O.,  Inc.,  Bidtlmore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 


BOXES.  Lug,  Field.  MeUl. 
Berlin-Chapman  Co.,  Berlin,  Wls. 


BOXING  MACHINES. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 


CANS.  Tin.  AU  Kinds. 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimora. 

Phelps  Can  Co.,  Baltimore. 

CANNERY  SUPPLIES. 

Ayara  Mach.  Co.,  Salem,  N.  J. 

F.  H.  Langseakamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Slnclair-Seott  Co.,  Baltimore. 

Slajrsman  ft  Co.,  Baltimore. 

Spragne-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayare  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Snp. 
CARRIERS  AND  CONVEYORS.  Grarity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Prodmets. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mleh. 

Oakite  Products,  Inc.,  New  York. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Huntley  Mfg.  Co..  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  (?orp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottlo.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Precess  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cans. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Slaysman  ft  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannon. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


BROKERS. 

J.  Harry  Cain,  Baltimore.' 

Howard  E.  Jones  ft  Co.,  Baltimore. 

Thomas  J.  Meehan  ft  Co.,  Baltimora. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Ck»rr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas,  Gasoline,  etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS.  Machinery. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CANNERS,  Fmito  and  Vegetables.  eU. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ams  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyon  and  Carriers. 
Can  Fillers.  See  Filling  Maehinas. 

CAN  MAKERS’  MACHINERY. 

Anus  Machine  Co.,  Max.  New  York  City. 

E.  W.  Bliss  ft  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co..  Chicago. 

Slaysman  ft  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  hJariiorB. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  Ctty. 

CAN  WASHING  MATERIALS 
Oakite  Prndnpta,  Tne..  New  York. 


COOKERS.  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS.  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Otpiir. 

CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wls. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  lue.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora. 
Sprague-Sells  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Clinpniaii  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Hr<ipi«n.  M.  Y. 


CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Ca.,  Berlin.  Wia. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Corn  Mixers  and  Agitators.  Sea  Com 
Filers. 

CORRUGATED  PAPER  PRODUCTS  (Baxau, 
Bottle  Wrappers,  ate.). 

Hinde  &  Dauch  P.  Co.,  Sandusky,  O. 

Counters.  See  Can  Counters. 

Countershafts.  Sea  Speed  Reg.  Devieaa. 

CRANES  AND  CARRYING  MACHINRS. 

.Robins  ft  Co.,  Ine,,  Baltimora. 

Sinelair-Scott  Co.,  Baltimora. 

Sprague-Sells  Corp.,  Chicago. 

CRATES.  Iron  Proeoss. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

^w.  Renneberg  ft  Sons  Co..  Baltimora. 

A.  K.  Robins  A  Co,,  Ine.y  Baltimoro. 

Spra^uo-Sslls  Corp.,  Chicago. 

Cutters,  Corn.  Sea  Cora  Cuttars. 

Cutters,  Kraut  Sea  Kraut  Maehinary. 

Cutters,  String  Bean.  Sea  String  Bean  Mchy. 

CULTURES,  Inocniatien. 

Strasburger  &  Siegel,  Baltimore. 

DECrORATRD  TIN  (far  Chuis,  Caps.  ate.). 
American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Dies.  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Cloeing  Maoh. 
DRYERS,  Drying  Machinery. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

Employers’  Time  Checks.  Sea  Staneils. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora. 

Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  Sea  Boilers  and  Englnaa. 
Enamel-Lined  Kettles.  Sea  Thnks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimoro. 

EXHAUST  BOXES 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Suppllaa. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  far  Feed  (net  hwmetta- 
ally  sealed). 

American  Can  Co.,  Now  York. 

Continental  Can  Co.,  New  Ifork. 

Hinde  &  Dauch  P.  Co.,  Sandusky,  O. 

FIBRE  PRODUCTS,  Boxes,  Bexboards,  Etc. 

Hinde  &  Dauch  P.  Co.,  Sandusky,  O. 

Fillers  and  Cookers.  See  Corn  Cooker-FtUen. 
Filling  Machines,  Bottles.  See  Bottlers’  Mohy. 

FILLING  MACHINES,  Can- 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  'Y 
F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co..  Ine.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mash. 
FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

FINISHING  MACHINES.  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  Sea  Clean,  ft  Grad.  Mchy.,  Frutk. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Madilnery  Mfra. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Generators,  Eloetrie.  See  Motors. 
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GLASS-LINED  TANKS. 

Sprazue-SelU  Corp.,  Chicago.  ^ 

Governors,  Steam.  See  Power  Plant  J®**’*^®”***^ 
Gravity  Carriers.  See  Carriers  Md  Conveyors. 
Green  Com  Huskers.  See  Cora  Hiwkers. 

Green  Pea  Cleaners.  See  Clean,  and  Gr^  Heny. 
Hoisting  and  Carrying  MachinjM.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hirers. 

Huskers  and  Silkers.  See  Cora  Huskers. 


INOCULATION,  for  peas,  etc. 

StrasburgcT  &  Siegel,  Baltimore. 

INSURANCE,  Canners*. 

Canners’  Exchant*,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 
JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Selli  ^rp.,  Chicago. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wi^ 

Edw.  Renneburg  &  Sons  Co.,  Baltimope. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach,  Co.,  Baltimore. 


KNIVES.  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Chicago. 

LABELING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 
Fred  H.  Knapp  Co.,  Ridgewood,  N,  J. 
Morral  Bros.,  Morral,  Ohio. 
Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 


H.  Gamse  ft  Bro.,  Baltimore. 

R.  J.  Kittredgo  ft  Co..  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford.  Va. 

Stecher  Litho.  Co..  Rochester,  N.  Y. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 


LABORATORIES,  for  Analyses  of  Goods.  Etc. 
National  Canners  Assn.,  Wuhington,  D.  C. 

Strasburgher  &  Siegel,  Baltimore. 


LIBLA  BEAN  RUBBERS. 

The  Scott  Viner  Co.,  Columbus,  O. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 


BHLK  CENDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co..  Salem.  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  BalUmm 
Molasses  Filling  Machine.  See  Filling  Mach. 


OAKITE.  Cleaner. 

Oakite  ProducU,  Inc.,  New  York. 

OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co..  Berlin.  Wis. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Packers'  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Contm 
Paper  Boxes.  See  Corrng.  Paper  Predneta. 

PARING  MACHINES. 

Sinclair-Scott  Co..  Baltimore. 

PASTE.  CANNERS’. 

Edw.  Ermold  Co.,  New  York  City. 

F.  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Boseman,  Mont. 

D.  Landretb  Seed  Co..  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washbura-Wilson  Seed  Co.,  Moscow,  Idaho. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Huntley  Mfg.  Co..  Broeton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chieage. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,' Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Palls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  ft  Co„  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Huntley  Mfg.  Co.,  Broct<^  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp..  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  fsyrup  testers).  See  Canry.  Snp. 


SPEED  REGULATING  DEVICES  (ft  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Broeton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 


STAMPERS  AND  MARKERS. 


Ams  Machine  Co.,  Max,  New  York  City. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Steam  Jacketed  Kettles.  See  Kettles. 
Steam  Retorts.  See  Kettles,  Process. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  ^^pe.  Burning 
Brands,  etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  ft  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Mfg.  Co.,  Broeton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

SYRUPING  BIACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Pea  Canners’  Machinery. 
TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

F.  H.  Langsenkamp  Co..  Indianapolis. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 


TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis, 
Sprague-Sells  Corp.,  Chicago. 


Ind. 


lAouvs,  wooden. 


Sprague-Sells  Corp.,  Chicago. 

TELEPHONE.  TELEGRAPH.  Quick  Service. 
Amer.  Telephone  and  Telegraph  Co. — Everywhere, 
T^wters,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 


TIN  PLATE. 


American  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 
Melingriffith  Co.,  Cardiff.  England. 

TOMATO  CANNING  MACHINERY. 


SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore 
Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)'  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  1^  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntiey  Mfg.  Co.,  Broeton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle^  See  Bottlers’  Mehy, 

SEEDS,  Canners’,  AH  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washbura-WIison  Seed  Co.,  Moscow,  Idaho. 
Separators.  See  Pea  Canning  Mehy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Broeton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore^ 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Broeton,  N,  Y. 

F.  H.  Langsenkamp  Ca,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Bag. 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Washers.  Bottle.  Sm  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Cbapnuin  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 


Ams  Machine  Co..  Max,  New  York  City. 

E  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Slaysman  ft  Co.,  Baltimore. 

SIEVES  AND  SCREENS. 

Huntley  Mfg.  Co.,  Broeton,  N.  Y. 

Sinclair-Scott  (3o.,  Baltimore. 

SILKING  MACHINES.  Corn. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Broeton,  N.  Y. 

Sprague-Sells  Corp..  Chicago. 

Sorters.  Pea.  See  Cleaning  and  Grading  Mehy. 


WASHERS.  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Huntley  Mfg.  Co.,  Broeton,  N.  Y. 

Scott  Viner  (3o.,  Columbus,  O. 

Sprague-Sells  Corp., '  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  Systems.  Sss 
Tanks,  Wood. 

Wrappers,  Paper.  See  Corrng.  Paper  Produsts. 
Wrapping  Machines,  Can.  See  Labeling  Mach. 

WYANDOTTE,  Sanitary  Clcsmer. 

J.  B.  Ford  C!o..  Wyandotte,  Mich. 
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LABELS 


AN  AUTOMATIC  PRESS  -  That 
Actually  IS  AUTOMATIC 


Manufacturers  of  Presses  have  claimed  this  for 
years.  Now  it  is  really  accomplished.  Cameron 
I  inventions  immediately  stop  this 

press  at  the  first  indication  of  trouble. 
Regardless  of  where  the  jam  occurs, 
one  of  several  safety  devices  immedi- 
ately  stops  this  press. 

It  needs  no  operator.  One  attendant  can  feed 
three  such  presses.  No  loss  of  time  for  clear¬ 
ing  jams.  It  is  actually  automatic. 

Cameron  Can  Machinery  Co. 


240  N.  Ashland  Ave. 


Chicago,  U  S.  A. 


PUREBRED  BURPEES  STRINGLESS  GREEN  POD  BEANS 

on 

IDAHO  BREEDING  FARM 


DEPENDABLE  SEED 

is  the  foundation  of  a 

SUCCESSEUL  and  PROFITABLE  PACK 

Our  Intensive  Breeding  of  Parent  Stocks  Insures  Continuous  High  Quality. 
800  Acres  are  devoted  to  BREEDING  GROUND  operations. 

DISTINCTIVE  SERVICE 

through 

Widespread  Planting  of  field  crops  in  various  States  which  gives 
strong  assurance  of  satisfactory  deliveries  on  contract  orders. 

Warehouses  advantageousuly  located  for  prompt  shipment  and  at 
minimum  transportation  costs. 

GROWERS  OF  ALL  KINDS  OF  SEEDS  THAT  CANNERS  USE. 


Associated  Seed  Growers,  Inc. 

- NEW  HAVEN,  CONN. - 

Comprising 

The  EVERETT  B.  CLARK  SEED  COMPANY 
JOHN  H.  ALLAN  SEED  COMPANY 
N.  B.  KEENEY  &  SON,  INC. 

Production  Branches  in  Ten  States. 


